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THE ROLE OF MARKETING RESEARCH IN IMPROVING
THE EFFICIENCY OF HOTEL ENTERPRISES IN KAZAKHSTAN

Abstract. This article justifies the need for marketing research and provides an analysis of the situation in the
hotel services market.

When carrying out research the following methods were used: scientific abstraction, statistics-economical,
analysis and synthesis.

The following results were obtained in the course of scientific research: firstly, the role and importance of
marketing research were considered; secondly, the analysis of Kazakhstan accommodation places by categories and
visitors was conducted; thirdly, the prospects for the development of hotel business in Kazakhstan were justified.

Keywords: marketing, policy, hotel business, accommodation, hotel service, visitor.

In a competitive climate, hotel service enterprises are careful in conducting marketing research. this
is explained by the fact that consumers pay attention to the quality of service and make certain demands
on the level of comfort and service. The final results of their activities depend on the occupancy rate of
hotels.

Each enterprise selects its own market segment, surveys the needs and motives of its consumer
behavior. The main factor influencing consumer preferences is the income by visitors. In this connection,
without conducting marketing research, hotel enterprises cannot operate effectively. The client chooses
where to move in, what type of accommodation to prefer and subsequently recommend to his/her
acquaintances and friends.

Table 1 - Distribution of accommodation in Kazakhstan according to categories in 2014 and 2018

Categories 2014 2018
units % units %

5-star 20 0.98 23 0.70
4-star 61 2.97 79 2.38
3-star 122 5.93 120 3.61
2-star 20 0.98 24 0.72
1-star 19 0.92 14 0.42
hotels without category 1184 57.58 1753 52.77
other accommodations 630 30.64 1309 39.40
Total 2056 100.0 3322 100.0
Note: compiled based on the source [1, p.26]

In the hotel services market of Kazakhstan, changes occur systematically due to the influence of both
internal and external factors. For effective hotel management, enterprises need to conduct a SWOT
analysis, explore the strengths and weaknesses, timely respond to threats and take advantage of
opportunities.
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As can be seen from Table 1, in Kazakhstan, in 2018, the number of accommodations amounted to
3322 units. Of these, 92.17 % are represented by hotels without a category and other accommodations.
The share of hotels with categories is 7.83 %.

Compared to 2014, the following changes are noticeable. The number of accommodations increased
by 1266 units, including 5-star hotels — by 3 units, 4-star category — by 18 units, 2-star category — by
4 units, hotels without a category — by 569 units, other accommodations — by 679 units. For 3-star hotels,
there was a decrease of 2 units, for 1-star category — by 5 units. The share of hotels without a category and
other accommodations in 2014 was 88.22 %. The share of hotels with categories reached 11.78 %.

Thus, influenced by demand for hotel services, the ratio between accommodations of different levels
of comfort is changing. To stay afloat, hotel business enterprises take into account the market conditions
for the hotel services. This fact is evidenced by the dynamics of accommodation development. So, for the
analyzed 5 years, the number of other accommodations increased 2.08 times, hotels without categories -
1.48 times, hotels with categories — 1.07 times.

In 2018, 23 5-star hotels, 79 4-star hotels, 120 3-star hotels, 24 2-star hotels and 14 1-star hotels
operated in Kazakhstan.

As a result of the analysis, it was found that all the hotels differ among themselves in terms of
procurement, the range and quality of the services provided, the comfort and service level. In general, they
comply with the requirements for a specific category.

As a rule, the reasons for choosing hotels without a category and other accommodations are lower
prices. At the same time, visitors with financial opportunities prefer to stay in hotels with categories. In
this case, clients are offered spacious rooms equipped with comfortable furniture, a wide range and
stability of the quality of the provided services.

The presence on the market of different category hotels and accommodation without a category
allows visitors, depending on the availability of financial resources, to plan living expenses, focus on the
level of expected service and satisfy their needs in the best way.

Table 2 - The number of visitors served
in the accommodations of Kazakhstan in 2018, people

Category Visitors, total non-residents residents
Total 5526864 830922 4695942
including
5-star 617237 314793 302444
4-star 521530 144910 376620
3-star 529394 127535 401859
2-star 61564 3180 58384
1-star 45999 1904 44095
hotels without category 2436543 209635 2226908
other accommodations 1314597 28965 1285632
Note: compiled based on the source [1, p.27].

In 2018, the number of served clients in all accommodations amounted to 5526864 people, of which
in 5-stars hotels — 617237 people, in 4-stars — 521530 people, in 3-stars — 529394 people, in 2-stars —
61564 people, in 1-star — 45999 people. In hotels without a category, 2436543 people were served, or
44.08 % of the total number of visitors. Other accommodations were chosen by 23.78 % or 1314597
people.

Meanwhile, residents prevailed in the structural ratio among visitors to the accommodations of
Kazakhstan. Their number in 2018 reached 4,695,942 people or 84.97 %. Non-residents accounted for
15.03 % or 830,922 people, respectively.

According to the studies, 37.88 % of non-residents used the services of 5-star hotels; 17.44 % —
of 4-star hotels; 15.35 % — of 3-star hotels; 0.38 % — of 2-star hotels; 0.23 % — of 1-star hotels; 25.23 % —
services of hotels without a category and 3.49 % — of other accommodations.

Among residents, in contrast, 5-star hotels were preferred by 6.44 %; 8.02 % — for 4-star hotels;
8.56 % — for 3-star hotels; 1.24 % — for 2 stars hotels; 0.94 % — for 1-star hotels; 47.42 % — for hotels
without a category and 27.38 % for other accommodations.
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Thus, the consumer behavior of residents and non-residents differ fundamentally. If 71.28 % of non-
residents chose hotels with categories, then 74.8 % of residents preferred hotels without a category and
other accommodations.

In turn, a comprehension of the motives of visitors' behavior, a customer-oriented approach help hotel
business enterprises to determine their segment, pursue a successful marketing policy and have their own
niche in the hotel services market.

It should be noted that in recent years, Kazakhstan has seen a positive trend in the development of the
hotel business. This is evidenced by both an increase in the number of enterprises providing
accommodation services, and an increase in the number of served visitors. So, if in 2018, 5526864 people
were served, then in 2014 — 3804447 people. The number of residents who used the accommodation
services during this period increased by 1570513 people, the number of non-residents by 151904 people,
respectively.

Table 3 - Distribution of accommodations of Kazakhstan by a form of property in 2018

Form of property Units Percentage
Totally 3322 100,0
including
State property 77 2,32
Private property 3204 96,45
Property of other states, their legal entities, and citizens 41 1,23
Note: compiled based on the source [ 1, p.25].

Accommodations in Kazakhstan are private, state properties and in the ownership of other states, their
legal entities and citizens. The ratio is as follows. 3204 units or 96.45 % belong to private individuals. The
share of state property is 2.32 % and the share of other states properties, their legal entities and citizens is
1.23 %.

For the whole, in 2018 there were 71,858 rooms; the one-time capacity was 168,603 beds. The
occupancy rate of hotel beds was 23.2 %, which has a direct impact on the efficiency of enterprises. The
number of rented rooms varies by placement category. So, 2207335 rooms were handed over to hotels
without a category, 572965 rooms to 5-star hotels respectively. The average cost of bed-days also varies
significantly. In hotels without categories, the value of this indicator was 7410 tenge, for 5-star hotels —
34934 tenge, for 4-star hotels — 19872 tenge, for 3-star hotels — 12892 tenge, for 2-star hotels —
9375 tenge, for 1-star hotels — 6134 tenge and for other accommodations — 5365 tenge [1, p.27].

As can be seen from the above analysis, there is an obvious tendency in Kazakhstan to intensify
entrepreneurial activity in the hotel business. In the future, an influx of visitors and an increase in demand
for all types of hotel services are foreseen. To increase the attractiveness of a hotel product, it is necessary
to study and adjust world standards of service, best practices and use marketing tools for market research,
planning a list of services, and setting up an advertising campaign.
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KA3AKCTAH KOHAK YI KOCIITOPBIHJIAPBIHBIH ’KYMBbIC ICTEY
TUIMALITTH APTTBIPYJA MAPKETUHI'TIK 3EPTTEYJIEPAIH POJII

AnHoTanus. bocekenecTik »XarmalblHIA KOHAK YH CEPBHUCTIK KOCIMOPBHIHAAPHI MAapKETHHITIK 3epTTeyliep
JKYPrizyre MyKHUAT Kapaiisl. Byi1 TyThIHYIIBIIapIbIH CEPBUC CaNlachiHa Ha3ap ayaapaThIHBIMEH JKOHE KaMIBUIBIK IIeH
KBI3MET KepceTy IeHreiiine Oenrimi Oip Tamanrtap KOIOBIMEH TyciHmipinemi. KoHak yHiepHaiH TONTBIPYBI OJapAbIH
KBI3METIHIH TYIKLTIKTI HOTHKEIEpiHe OalIaHbICThI.
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OpOip KOCIMOPBIH HAPBIKTA O31HIH CErMEHTIH TaHIAWAbl, 63 TYTYHbIIIBUIAPBIHBIH KAXETTUIIKTEPIH KoHEe MiHEe3-
KYJIBIK cebenTepin 3eprreiinl. TyThIHYHIBUIAPABIH TaHIAyblHA OCEP €TETiH Herisri (akrop — Kenyuiepaiy
tabbicTapbl. OcbliFaH 0alJIaHBICThI, MAPKETHHITIK 3€PTTEYJIepPCi3 KOHAK YH KACIHOPBIHAAPHI THIMII KYMBIC icTeyi
MYMKiH eMmec. TyThIHYIIBI KalJa KOHBICTAHATHIHBIH, OPHAIACTHIPY OPHBIHBIH Kail TYpiHE apTBHIKUIBUIBIK Oepyi
TaHJIalIbl )KOHE KeHiHHEH ©31HIH TaHbICTapbl MEH JJOCTAPbIHA YCHIHAIbI.

Kazakcran KoHaK YH KbI3METTEpiHIH HapBIFbIHIA IIIKI JKOHE CHIPTKBI (DaKTOPJIApIbIH SCEpiHEH TYBIHAAFaH
JKyHeni esrepicrep Ooubin sxaTelp. KoHak yitnepai triMai Gackapy ymuin menemxepiepre SWOT-rangay xyprisy,
QIICI3 KQHE KYIUTI >KaKTapJbl 3epTTey, Jep Ke3iHIe Kayin-KaTrepiepre opeKkeT eTy MeH MYMKIHAIKTepl mainanaHy
KaXeT.

Konak yiimep HapbIFbIHAA OPTYPJi CaHATTaFrbl JXKOHE CAHATCHI3 OpPHAIACTBIPY OPBIHAAPBIHBIH OOIYBI
KeyIIiepre KapKbUIBIK KapakaTThlH OosyblHa OalJlaHBICTBI TYpyFa apHAJIFaH IIBIFBICTApPABl JKOCHApIayfra,
KYTUJIETIH CepBHC JIeHrelliHe OarqapiiayFa skoHe ©31HIH KaKETTUIIKTepiH OapbIHIlIa )KaKChl TYpAe KaHaFaTTaHIbIPyFa
MYMKIHIIK Oepei.

3eprrey HOTIKENEepl KepceTKeHAeH, pe3uIeHT emectepiin 37,88 %-bl — S5 KynIbI3Abl KOHAK Yiiepmi;
17,44 %-b1 — 4 x)yanb3abl KoHaK yittepai; 15,35 %-b1 — 3 sxyiab3asl KoHak yunepai; 0,38 %-b1 — 2 KYJIIbI3ABI
KoHak yisepai; 0,23 %-b1 — 1 ®KyIabI3bI KOHAK Yiltepai; 25,23 %-bl — caHaTChI3 KOHAK Yilsiep xoHe 3,49 %-bI e3re
OpHAJIACTHIPY OPBIHIAPBIHBIH KBI3METTEPIH Nal1aaaHIbl.

Pesupentrepain apaceinzaa, kepicinme, 6,44 %-bl — 5 KyInbI3abl KOHAK, yinepre; 8,02 %-bl — 4 SKyJIIBI3IBI
KOHaK yinepre ; 8,56 %-bl — 3 >kyiasI3a6l KOHAK yitepre; 1,24 %-b1 — 2 sxynas3asl KoHaK yinepre; 0,94 %-b1 —
1 xynap3abl KoHak yinepre; 47,42 %-bl — caHaTChI3 KOHAK yiiepre >koHe 27,38 %-bl — e3re OpHaIacTeIpy
OpBIHIAPBIHA APTHIKIIBUIBIK Oepe/ti.

OcpUtaiiia, pesuACHTTEp JKOHE PE3UISHT E€MECTepAiH TYTHIHYIIBUIBIK MiHE3-KYJIBIKTaphl TYOereini Typne
epekuieneHeni. Erep pesunent emecrepain 71,28 %-bl canaThl 0ap KOHaK YWiepal TaHuaca, OH/a Pe3UICHTTEPAIH
74,8 %-bl caHaThI )KOK KOHAK Yiiepre xoHe 0acka Jla OpHAIACThIPY OPbIHIAPbIHA APTHIKIIBUIBIK Oepe/i.

O3 Kes3eriHje, KenyIIijepIiH MiHe3-KYJIbIK YOKAEPiH TYCIHY, KIMEHTKE OarbITTalFaH TOCl KOHAK Yil cepBHUCI
KOCIMOpBIHAAPbIHA ©3 CEerMEHTIH aHbIKTayFa, TaOBICTHI MAapKETHHITIK CascaTThl JKYPri3yre »oHE KOHaK YH
KbI3METTEpP1 HapBIFbIH/A 63 OPHBIH UEJICHYTe KOMEKTeCe/I

ATamn eTy Kepek, COHFbI bUiiapbl Ka3akcranna KOHaK yil OW3HECIHIH JaMybIHAa OH JWHAMHUKA OalKallaibl.
Jonen perinze opHalacTeIpy KbI3METIMEH alHajlacaThIH KOCIMOpBIHAAD CaHAHBIH ©CYiH, COHJAAl- aK KbI3MET
KOPCETUIreH KeIyllijiep CaHbIHBIH 6CYiH KapacThlpyFa Ooiabl.

Kentipinren tanmaynap kepcerkeHnei, Kazakcranma KoHak yil OM3HeCi caiachlHIA KOCIITKEPIK KBI3METTI
JKaHIAHABIPY YpAici Oaiikamanel. bomamakra Kemymriiep arbIHBIHBIH JKOHE KOHAK YH KBI3METTEPIiHIH OapIbIK
TYpJepiHe cypaHbIC eceli aemn OommkaHansl. KoHak yii ©HIMIHIH TapTHIMIBUIBIFBIH apTTRIPY YIIiH, QIEMIIK KBI3MET
KOpPCeTy CTaHIapTTaphIH, O3BIK TOXKipHOenep i 3epaerey koHe OeliMaey, COHIai-aK HapBIKTHL 3ePTTEY, KI3METTEP
Ti30€CiH Kocmapay, XKapHaMaJIbIK HayKaH bl YHBIMIACTBIPY YIIIH MapKETHHITIK KypajgapIsl Maiaanany Kaxer.

3epTTey XKYpri3y KesiHae KeJeci smicTep HaiilallaHFaH: FRUIBIMH aOCTPaKIus, CTaTHCTUKAIBIK-9KOHOMUKAIIBIK
TOCIJI, aHAJIN3 )KOHE CUHTE3.

FouteiMu  3eprreyniepai  opblHIay Ke3iHAE Kelieci HOTIDKeNep ajblHFaH: OipiHINIZeH, MAapKeTHHITIK
3epTTEYJIEPIiH PeJli MEH MaHbI3bl KapacThIPbUIFaH; eKiHlIiieH, KazakcTaHHBIH OpHAJIACTHIPY OPBIHIAAPBIH KETyIIiiep
MEH caHaTTapbl OOWbIHIIA Tanmay >OKyprisungi; ymiHmigeH, Kasakcranga KoHak YH OusHeciHiH n1amy
MepCIeKTUBAIAPEI HET13Ie/Ii.

Tyiiin ce3mep: MapKeTHHT, cascar, KOHaK Yi On3Heci, OpHAJIACThIPY, KOHAK YH KbI3MET, KEeJTyIIi.

A.E. Kenauoaes!, E.H. Hecunéexos!,
A.K. Beabruoaes!, ’K.JK. Beabruéaesa?, I'.H. Annaxoa’

! AlIMaTHHCKUH TEXHOJIOTMYECKUH yHUBEpCHTET, Anmarkl, Kazaxcran;
2 Kazaxckuil HAMOHANBHBIH arpapHblil yHuBepcuteT, Anmarsl, Kasaxcran;
3 Vuusepcuter «Hapxo3», Anmarer, Kazaxcran

POJIb MAPKETHHT'OBBIX HCCJIEJJOBAHUI B HOBBINEHNU 3®PEKTUBHOCTH
OYHKIHNOHNUPOBAHUSA TOCTUHUYHBIX IPEAIIPUATUU KA3ZAXCTAHA

AHHOTanusl. B ycrnoBusix KOHKYPEHIMU NPEANpPUSITAS TOCTUHUYHOTO CepPBHCa K IIPOBEJCHUIO MAPKETUHTOBBIX
WCCIIEIOBAaHUHN TOIXOAAT TIIATENEHO. DTO OOBSACHSIETCS TEM, YTO MOTpeOUTEeNr oOpaiaroT BHUMaHUE Ha KayeCTBO
cepBHUCa M MPEIbSBISAIOT ONpe/eeHHble TpeOOBaHus K ypoBHIO KoMmdopTa u obciyxuBanus. OT 3anogHIEMOCTH
TOCTHUHMUIL 3aBUCAT KOHCYHBIC pe3ym)TaTI>1 UX OCATCIBbHOCTH.
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Kaxnoe npennpusitie BBIOMpaeT CBOI CErMEHT Ha PbIHKE, U3y4aeT MOTPEOHOCTH U MOTHBBI IIOBEJICHUSI CBOETO
norpedutens. OCHOBHBIM (haKTOpOM, BIHSIONIMM Ha MOTPEOUTEIbCKUE IPEIIIOYTEHUS, SIBISAETCS J0XOJ
nocerutenel. B cBsa3u ¢ uem, 6€3 npoBeeHNsT MApKETUHTOBBIX UCCIIEA0BAaHUN TOCTUHUYHBIE IPEANPUATHS HE MOTYT
3¢ deKTHBHO (HYHKIIMOHUPOBATh. [loTpeOuTeNnb BEIOUPAET, TAC €My HOCEIUTHCS, KAKOMY THITY MECTa Pa3MEIICHUSI
OTIATh MPEIIOYTECHUE U PEKOMEHIOBATH BIIOCIICACTBAN CBOUM 3HAKOMBIM H JIPY3bSM.

Ha perake rocTrHUYHBIX yoryr KasaxcTaHa cCUCTEMaTHUYECKH MPOUCXOAAT W3MEHCHHS, BBI3BAHHBIC BIUSHHEM
KaK BHYTPEHHUX, TaK U BHEIIHUX (akToOpoB. st Toro, 4T0OBI 3PPEKTHBHO YIPABISATh TOCTHHUAIIAMH, MEHEKepaM
HeoOxoaumo mpoBoauTh SWOT- aHanmm3, uccieoBaTh Clladble U CHIIBHBIE CTOPOHBI, CBOEBPEMEHHO PEearnpoBaTh Ha
YTPO3BI M MCTIOIB30BAaTh BOBMOXKHOCTH.

Hannuue Ha pbIHKE TOCTHHHMI] Pa3HOil KATETOPUU M MECT pa3MelIeHHs 0e3 KaTeropuu MO3BOJISIET MOCETUTEISIM B
3aBUCHMMOCTH OT Haln4usi (PUHAHCOBBIX CPEJACTB IUIAHMPOBATH PACXOJbl HA MPOKHUBAHUE, OPUEHTHUPOBATHCS Ha
YPOBEHb 0’KHJIAEMOT0 CEPBHCA U YJOBJIETBOPUTH HAMIYUIINM 00pPa3oM CBOU IMOTPEOHOCTH.

Kax mokasanu uccienoBanusi, cpenu HepesuaeHToB 37,88 % BOCMONIB30BAIUCH YCIyraMu TOCTHHUIL S5-3BE3[I;
17,44 % — roctunmiy 4-3Be3nbl; 15,35 % — roctunmiy 3-3Be3npl; 0,38 % — roctuHuMi] 2-3BE3.BL
0,23 % — rocrunun 1-3Be3na; 25,23 % — roctuHul 6e3 kareropuu U 3,49 %- npounx MecT pa3MelIeHHs.

Cpean pe3usIeHTOB, HANPOTUB, TOCTUHUIAM 5-3Be37 oTAanu npeanouteHue 6,44 %; 8,02 % — roctuHuuam
4-3Be3nbl; 8,56 % — roctununam 3-3Be3xbl; 1,24 % — roctuHunam — 2 3Be3nsl; 0,94 % — roctuHuiiam 1-3Be3na;
47,42 % — roctununam 6e3 kareropun u 27,38 % — mpounuM MecTaM pa3MeIeHusI.

Takum 00pa3oM, TOTPEOUTEIHCKOE TIOBEICHNE PE3UJCHTOB M HEPE3UICHTOB KOPEHHBIM 00pa30M OTIHUYACTCS.
Ecmm 71,28 % Hepe3naeHTOB BBIOMpaNM TOCTHHHIBI C Kareropwsmu, To 74,8 % pe3naeHTOB OTAaBaNn
MPEaIOYTeHNE TOCTHHUIIAM 0e3 KaTeTOPUH U IIPOYUM MECTaM Pa3MELICHNUS.

B cBoro ouepenp, NMOHMMAaHWE MOTHBOB IIOBEACHUS IIOCETUTENCH, KIMEHTOOPHEHTHPOBAHHBIM MOIXOJ
MOMOTAIOT MPEINPUATHSAM TOCTHHHYHOTO CEpBHCA OINpPENEeNATh CBOM CErMEHT, TPOBOAUTH YCIICHIHYIO
MapKETUHTOBYIO MOJUTHKY ¥ UMETh CBOIO HHUIIIY HA PHIHKE TOCTHHUYHBIX YCIIYT.

Heo0xoanmMo oTMETHTB, 4TO 3a HociieHue Tobl B KazaxcraHe mpociiexnuBaeTcs MOJ0KUTEIbHAS JMHAMUKA B
Pa3BUTUM FOCTHHUYHOTO Ou3Heca. OO 3TOM CBHIETENLCTBYIOT KaK yBEJIMYECHUE YKCIIa NPEAIIPUATHH, OKa3bIBAIOIINX
YCITyTH pa3MeIIeHUs, TaK ¥ YBEINYCHUE KOIMIECTBA 00CTYKECHHBIX TIOCCTUTEIICH.

Kak BHIHO W3 MpHBEIEHHOTO aHANW3a, B Ka3axcTaHe MPOCICKUBACTCS OYCBHUIHAS TEHACHIIMS AKTUBU3AIMH
MPeIIPUHIMATEIECKON JesITeNhbHOCTH B cpepe TOCTHHUYHOTO OM3Heca. B mepcrmekTnBe MpOoTrHO3HUPYETCsS MPUTOK
MOCETUTEJICH U POCT CIpOCca HA BCE BUIIBI TOCTHHUYHBIX yCIyT. I OBBIMICHHUS MTPUBICKATEIFHOCTH TOCTHHHIHOTO
MpoAyKTa HEOOXOIMMO H3y4daTh W aJanTHPOBaTh MHUPOBBIC CTAaHAAPTH OOCIYKHBaHHA, IIEPEIOBOM OIBIT M
WCTIOJH30BaTh MAPKETHHTOBBIE HMHCTPYMEHTHI MJISi HCCIENOBAaHUS pPBIHKA, IUIAHUPOBAHHMA IEPEYHS YCIYT,
OpraHM3alluH PEKIaMHON KaMIIaHUH.

IIpn mpoBeAeHWM WCCIEIOBAHMI HCIIONB30BAHBI CIEAYIOMIME METOMIBl: HAaydyHOW abCTpaKIWM, CTaTHCTHUKO-
HSKOHOMHUECKHUH, aHAJIN3a U CUHTE3A.

IIpu BBIOJTHEHMH HAYYHBIX HCCIICAOBAHHUI IOJIYYEHBI CIEYIOUIHE PEe3yJlbTaThl: BO-TIEPBBIX, PACCMOTPEHBI
POJIb U 3HAUEHHE MapKETHHTOBBIX MCCIIEI0BaHMM; BO-BTOPBIX, POBEJCH aHAIU3 MecT pa3MerneHus Kasaxcrana mo
KaTEropusM U MTOCETUTEISIM; B-TPEThIX, 000CHOBAHBI IIEPCIIEKTUBBI Pa3BUTHS TOCTUHUYHOTO Om3Heca B Ka3axcrane.

KiaroueBble Ci10Ba: MapKETHHT, IIOJMTUKA, TOCTHHUYHBIA OW3HEC, pa3MCEIICHHE, TOCTHHUYHAS YCIyTra,
MOCETUTENb.
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