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PROBLEMS OF INSTITUTIONS'" INTERACTION: VALUE
OF A SERVICE AS A SPECIAL FORM OF COMMODITY
(LOGISTIC APPROACH)

Abstract. The concept of value is highly versatile. They distinguish economic, social, political, aesthetic,
spiritual, and other values. The purpose of the study is to consider the value as a scientific category, to be exact,
consider the value of services as a special form of commaodities, using a logistics approach, to define the terms and
concepts in the dictionary, based on the economic institutions' interaction problems.

Methods. The methods of analysis and comparison were used in this research.

Conclusions.

1. Differences between services and products determine the difference in the values of these forms of
commodities. If the comparison of product types is based on real objects, then the comparison of services is, in some
ways, virtual. The prototype of the value of products is more precise than the prototype value of the service.

2. Value is appropriate to consider in the logistical aspect. In one of the hypostases, logistics acts as a service
that implements the delivery of a commodity at the appointed time and place, which determines the value of the
product to the consumer.

3. The category "value" is associated with the category "price". But the price is an economically reasonable
concept, and value combines objective and subjective elements. The price is public, and the value is individual or
collective. External factors influence the formation of prices, while internal factors influence values to a greater
extent.

Prospects for further research. The article raises the question of the commodity's value to be purchased. It is
advisable to consider the value in the context of interaction of institutions in the aspect of already-purchased
commodities, which is compared with costs (time costs, one-time and current expenses), and also reflects the
influence of objective factors and subjective opinions, for example, the new phenomenon of ICO.

Key words: value, service, product, commodity, logistics approach, money, social values.

Introduction. There is no doubt that in the problems of economic institutions' interaction, the
concept of value is complex since it is highly versatile. They distinguish economic, social, political,
aesthetic, spiritual, and other values. In this context, we note that spiritual values have an enduring
character. According to W. Thomas and F. Znaniecki, social value is "any fact that has an empirical
content and meaning available to members of a certain social group, based on which it is or can become an
object of activity" [1, p. 343].

Economic values reflect the need for a given commaodity in a certain situation, due to the time interval
and location. This situation allows us to consider the value in a new form. In our opinion, one of the ways
to distinguish values is to separate values-goods and values-relationships. At the same time, these groups
are also different and require clarification, where the values of the relationship can have both business
(formal) and friendly (informal) character. In business values-relationships, the professional qualities of
partners come to the fore, when in informal relationships human qualities are valued.
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Analysis of publications. Currently, there are studies in the field of logistics [1]. Commercial
logistics were studied [2], organizational aspects of managing virtual supply chains [3]. Studied the value
of the consumer as an object of logistics management [4,5], supply chain management [6,7]. There are
works on coordination and evaluation of the bush logistics as a new service structure in the context of
globalization [8], works on a paradigm approach to the analysis of the logistics' evolution in Russia [9]. At
the same time, the value of service as a special form of the commodity has not been studied from the
logistics approach.

Various areas of logistics and transformational changes have been studied previously; [2] however,
the value of service as a special form of the commodity hasn't been studied from the logistics approach.

Results. There was made a comparison of the value of the product and service in the logistics surface.
The relationship between value and cost is shown, as well as their difference in the dynamic perspective.

One of the ways to distinguish values is to separate values-commodities and values-relationships.
These groupings are also different and require clarification, where the values of the relationship can have
both business (formal) and friendly (informal) character. In business values-relationships, the professional
qualities of partners come to the fore, when in informal relationships human qualities are valued. Service,
in comparison with products, has specific properties that are characterized by many authors. Based on the
analysis of several sources and our observations, the main distinctive features of the service are:

1. imperceptibility or incomplete perceptibility (the complexity of service's perception as a process
by all the senses), the inability to perceive the service before it is performed;

2. inseparability from the producer or inherence (continuity, simultaneity) of production and
consumption, the exceptions are information and financial services;

3. non-preservation as the reason for the inability to store and move (the service subject can move);

4. heterogeneity of quality (impermanence, fragmentary standardization, variability, inconsistency,
heterogeneity).

Accordingly, there are differences between the value characteristics of these forms of commodities.
On the surface of value, exchange, and consumption values, the question of money cannot be ignored.
Modern buyers pay with various types of non-cash or cash payments. In the process of digitalization, new
forms of money (cryptocurrency) have appeared, which have an impact on the emergence of new forms of
collective investment, such as ICOS. However, in general, money is needed and valuable only in
territories where it is the equivalent of a commaodity. For example, on a desert island, they have no value.
For the coin collector, rare or old money has a particular value.

External factors influence the cost, and internal factors influence the value. External factors reflect
changes in prices for material resources and wages of employees, which ultimately determines the cost of
commodities. Internal factors reflect the modification of human priorities, although this process is also
influenced by the environment. It is important how the individual perceives the surrounding changes and
how they affect him. The value of a commodity for a consumer is determined by its characteristics:
profession, gender, age, etc.

The results of the research. When it comes to the value of a commaodity, it is natural that any person
who makes a purchase chooses the item that currently represents the greatest value for him. The
alternative is the cost of identical commodities, and the selection time is limited by the urgency of using
the product. As already known, a commaodity acts in the form of a product or service. This article focuses
on the economic value of a commodity, such as a service.

It is known that the service is considered both as a process and as a result. In this perspective, we can
also discuss its value. The process's value largely overlaps with the value of the relationship and is
determined in the short term. The value of the result or the service itself, depending on its content, may
persist for a long period. Turning to the service, we point out that it, in comparison with the product, has
specific properties that are characterized by many authors, mainly in our work [1, p.16-19]. Based on the
analysis of several sources and our observations, the main distinctive features of the service are:

1. imperceptibility or incomplete perceptibility (the complexity of service's perception as a process
by all the senses), the inability to perceive the service before it is performed;

2. inseparability from the producer or inherence (continuity, simultaneity) of production and
consumption, the exceptions are information and financial services;

3. non-preservation as the reason for the inability to store and move (the service subject can move);

— 214 ——



ISSN 1991-3494 6. 2020

4. heterogeneity of quality (impermanence, fragmentary standardization, variability, inconsistency,
heterogeneity).

Accordingly, there are differences between the value characteristics of these forms of commodities.
We will point out that in the scarcity, the value of necessities (starting with food) is higher than the value
of luxury commodities, although their costs differ sharply. This is evidenced by the facts of wartime when
gold products were exchanged for bread.

Considering the value from a logistics perspective, we note that this category meets the rules of

logistics, namely, place and time. Indeed, a valuable commaodity is the one that is needed for the individual

Differences in the value characteristics of services and products

commodity
Value characteristics
product service
The reality of adding to a Distributed materials can be included in Sometimes it is possible to use an identical
previously purchased existing inventory (i.e. increment of flows in  consumed service as a base, for example, to use
commodity inventory)* it in education and medicine

If an action is performed on an object, then the
Form Must match the demanded product** object can be viewed and compared with the
previous condition

Not completely because a complete analog of
the service does not exist (the above property of
the service is considered as the heterogeneity of

quality

Comparison with an analog Achievable

Low for everyday goods but high for

The level of customization - 7
expensive episodic goods

High in most cases, less often-medium
The prototype in most cases has a clear

The formation of a preimage  character based on available (consumed)

(prototype) of value*** resources***, advertising, and information
received from other consumers.

The prototype is often unclear, based on their
own experience, advertising, and information
received from other consumers.

Evaluation of the commodity's

value by the consumer More objective More subjective

It is not possible to ensure delivery for users to
the place where the service is produced, or for

Required, according to the logistics rules implementers of the service to the place where it
is consumed, or both, when the service is
performed on a neutral territory*

Delivery of the product at a
specific time and place*

It is calculated by the manufacturer (supplier)
taking into account several external factors

Route (for instance, the concentration of cars that
slow down the traffic). It is aimed to optimize
total costs and time spent*

It is chosen by the object and/or subject of
services independently on an alternative basis;
sometimes it might be irrational (from the point
of view of others)

The immediate value of the

- Mainly medicinal products Medical, sometimes transport services
commodity

It depends on the substance, the frequency of
circulation, and for some commodities from
the repair

The duration of the
commodity's use

During the consumption of the service, although
the effect may persist for a certain period

The condition of an individual Most often passive, examples of active
during the consumption ofa  consumption: driving a car, playing a musical
valuable commaodity instrument

Mostly active when the client is involved in the
process of producing the service

Often unfamiliar people (for example, groups of
Employees or family members students in the short term, groups of patients at a
doctor's session)

Composition of consumers'
collective value

Source: *provisions are based on a logistics approach. **according to the work [3]. ***definitions and some
interpretations are given according to the work published in the journals [4,5]
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at a certain moment. There is even a proverb "A spoon is dear when lunchtime is near", and you can give
an example from the classic "A horse, a horse! My kingdom for a horse!" (W. Shakespeare, "Richard I11").
There is a well-known fact that logistics, in its narrow sense, is flow management. As the group of authors
points out, the logistics flow is aimed at meeting the needs of customers and/or providing them with
values [2, p.74]. In general, logistics is a multifaceted concept. On one side, it acts as a service aimed at
delivering the commodity to a given place at a certain time. This aspect is reflected in the table below.

In the article, we should think about the relationship between the value of the commodity and its cost.
Of course, the economic value of the commaodity is largely determined by its cost. It is well known that
there are exchange and use values and the concept of "value" is closer to use the cost. But the consumer
cost shows the presence of properties that can meet the needs of people. The value reflects the needs of
one person or a group of people united by some attribute (this attribute determines the value for a
particular group). In other words, the value has a social nature; however, it used more often as an
individual nature, but can also be considered at the level of collective consumption.

On the surface of value, exchange and consumption values, it is impossible not to raise an issue about
money. Modern buyers pay with various types of non-cash or cash payments. For instance, it is more
convenient to carry a payment card, from the point of view of logistics, it is at the right time in the right
place. Both payment cards and cash have almost no use value (as an exception, you can consider
banknotes as fuel, coins as metal). The essence of money is that they represent an economic category that
simultaneously [22]:

— mediates financial and economic relations in the society,

— is the universal equivalent of cost (value),

— performs basic monetary functions.

Electronic money is a system that performs credit and paper operations by transmitting electronic
signals without the participation of paper carriers. The new type of money has several advantages:
increased speed of transfer of payment documents, simplified processing of bank correspondence, reduced
cost of processing payment documents. [22]. Figure 1 presented money transfer systems.

.:_

Figure 1 — Types of money transfers systems. Source: [23,22]

The types of electronic money are illustrated in figure 2. Types and forms of electronic money

Types and forms of electronic money

From degree
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Figure 2 — Types and forms of electronic money. Source: based on materials [23,22]
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In the process of digitalization, appeared new forms of money (cryptocurrency), which have an
impact on the emergence of new forms of collective investment, such as ICO [24]. However, in general,
money is needed and valuable only in territories where it is the equivalent of a commodity. For example,
on a desert island, they have no value. For the coin collector, rare or old money has a particular value.

When we talk about the process of value formation (for example, [6]), we mean the formation of cost.
This situation is especially common in the translated literature, which may be explained by the inaccuracy
of the translation (in particular, [7]), since the terminology “value chain” in the Russian version can be
considered both as a “value chain” and as a “cost chain”. Let’s clarify that the formation of the products’
cost occurs in the supply chain, the cost of services is determined by the processes of its formation
according to the branch of the bush logistics [8].

Considering the previous research of the authors [25-31], the following can be noted. The previous
arguments concerned the value and cost of the service as a commodity. But there are also so-called best-
selling services. For instance, you can buy medicines and necessities for a friend, help with moving any
people you meet, which, of course, is valuable for the others. There's no doubt that the volunteers spend time
on such services. But if they do it voluntarily, they do not convert these expenses into alternative costs.

In general, time as a limited and non-renewable resource is valuable. Moreover, it is individual for
each person and depends on several factors: age (determines the ability to work), marital status (family
people are busier), place of living (territories such as a metropolis and a village cannot be compared), etc.
The more busy an individual is, the more he values time, determining the best way to use it.

If we analyze the categories of “value” and “cost” over a certain period, then we should indicate that
they are subject to changes. In this context, we cite the words of V. Volkov, who referred to the words of
T. Kuhn pointed out that values are “deep-rooted factors of ideology, the particular importance of which is
revealed in a period of crisis and the need for new theoretical ways of research” [9].

From the individual's point of view, external factors influence cost, and internal factors influence
value. External factors reflect changes in prices for material resources and wages of employees, which
ultimately determines the cost of commodities. Internal factors reflect the modification of human
priorities, although this process is also influenced by the environment. It is important how the individual
perceives the surrounding changes and how they affect him. The value of a commaodity for a consumer is
determined by its characteristics: profession, gender, age, etc. For example, a certain book may have a
significant value to a scientist. As people get older, they value food more than clothing. For men, a ticket
to football is valuable, when a woman will remain indifferent (the authors give average examples, any
exceptions are possible).

Conclusion. Economic, social, political, aesthetic, spiritual, and other values are distinguished, where
the social value is a fact with empirical content, and that is important to members of a certain social group,
based on which in the conditions of digitalization it can become an object of activity. Economic values
reflect the need for a commodity in a particular situation, due to the time interval and location. This
situation allows us to consider the value in the new, namely in the logistics approach.

From the institutional approach, values-relationships can have both a business/ economic (formal)
and friendly social (informal) character. In business values-relationships, the professional qualities of
partners come to the fore, when in informal relationships human qualities are valued:

1. The differences between services and products determine the difference in the costs of these forms
of the commodity. If the comparison of products' types is based on real objects, then in service it's more
virtual. The product's prototype of the value has a clearer character than the service's prototype.

2. Value is appropriate to consider in the logistical aspect. In one of the hypostases, logistics acts as a
service that implements the delivery of commaodities at the appointed time and place, which determines the
value of the commaodity for the consumer.

3. The category value is associated with the category cost. But the cost is an economically reasonable
concept, and value combines objective and subjective elements: the cost is public, the value is individual
or collective. External factors influence the formation of cost, while internal factors influence the value.

Prospects for further research. The article raises the question of the commodity's value to be
purchased. It is reasonable to consider the value in the context of institutions' interaction in the aspect of
already purchased commodity, which is compared with outlays (time costs, one-time and current
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expenses), and also reflects the influence of objective factors and subjective opinions, for example, the
new phenomenon of 1CO.

Separately

Personality is a quality of the individual as a representative of the human race, which is formed and
developed when the individual is the subject of relations and performs the conscious activity. One of the
features of digitalization is the mediation of actions; it reduces the need for direct participation in the
process of personal communication, though, this is the most important condition for the formation of
personality. Digitalization, as a way of transmitting information, affects not only the adult population but
is also actively used as a form of education and upbringing of the younger generation, in kindergartens,
schools and higher educational institutions. Thus, direct communication and participation in social
interaction, that is necessary for the development of personal qualities minimizes.

Conclusions. One of the key factors in the development of a full and harmonious personality is stress
resistance. Because of the availability of information and the ease of obtaining it, the number of data
increases and it becomes difficult for people to navigate in its large volume and content. A person gets
information stress from an overabundance of information.

Digitalization has undeniable advantages: ease of obtaining information, increased coverage of the
number of participants, simplicity of control, accessibility, ease of use. Along with the advantages, there
are also significant disadvantages.

In the process of digitalization, occurs the transformation of a human’s personality, as a participant
and subject of life activity. The process of digitalization emerges new psychological properties and
qualities of personality. On one hand, people being able to obtain information as effectively as possible
through digitalization started to save time and feel freer. But on the other hand, we are increasingly faced
with undesirable, so-called side effects of the emergence of digital technologies in our lives.

Personality is a quality of the individual as a representative of the human race, which is formed and
developed when the individual is the subject of relations and performs the conscious activity. One of the
features of digitalization is the mediation of actions; it reduces the need for direct participation in the
processersonal communication, though, this is the most important condition for the formation of
personality process of personal communication, though, this is the most important.

The reported study was funded by RFBR and EISR according to the research project No20-011-31581.
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NHCTUTYTTAPABIH ©3APA OPEKETTECY MOCEJIEJIEPI: KbISMETTIH TAYAP/BIH
EPEKIIE TYPI PETIHAEI'T KYHABIJIBIFBI (JIOT'UCTUKAJIBIK TOCLI)

AnHoTaumsi. KyHIBUIBIK YFBIMBI JKOFaphbl TOpeKeae KOIDKAKTHl Kesleli. DKOHOMUKAIIBIK, dJICyMETTIK, casch,
ICTETUKAJIBIK, PyXaHH jkoHE 0acka KYHABUIBIKTApABI aXKbIpaTyFa 00Iampl.

3epTTeyain MaKcaTbl — KYHBUIBIKTBI FBUTBIME KaTErOpPHs PETIHIE KapacThIpy, aTal alTKaH/Aa, JIOTHCTHKAIIBIK
TOCUIII KOJIJIaHa OTBIPBIN, KbI3MET KYHABUIBIFBIH TayapIblH epekiie (opMachl peTiHae 3epTTey, MapyallblIbIK
KbI3MET MHCTHTYTTAPBIHBIH ©3apa 9peKeTTeCy MaceselepiHe CyHeHe OThIPhIIN, TEPMUHAED MEH YFBIMAAP/IbI CO3IIKKE
Tycipim, aHbIKTaMa Oepy.

Ixicrepi. 3epTTeyne Tanaay, CanbICTBIPY dICTEPi KOJIIaHBUIIBL.

Hotm:kesep. JlorncTHKaibIK JKa3bIKTHIKTa OHIM MEH KBI3MET KYH/IBUIBIFBI CANIBICTBIPBUIIBI. KYHIBUIBIK NIEH KYH
OaiiaHbICH, COH/IA-aK Oap/bIH JMHAMUKAIBIK OYPBIIITAFbl allbIpMalIbUIBIFBI KOPCETIITeH.

KyHnputbikTapas! 0emyiH 6ip HYCKachl — TayapiiblK JKOHE KapbhIM-KaThIHAC KYHJIBUIBIKTApbIH Oemy. byn perre
TONTamajap Ja TYpJi cumarra Ooyajabl )KOHE HAKTBUIAYABl Talall eTeli, aTan aiTKaHAa, KYHIBUIBIKTap KapbIM-
KaTBIHACTA iCKepIiK ((popMambabl), JOCTHIK (OeHpecMi) cuaTTa 1a O00Iysl MYMKiH. [CKepIiK KYHIBUIBIKTAp KapbIM-
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KaThIHAC OapbICHIHIA CEPIKTECTepHiH KociOW KacweTi OipiHIN OpBIHFAa INBIFANbl, OefipecMH KaThIHACTapnaa, €H
AJJBIMEH, alaMH KacheTTep OarajaHabl.

Kp3Mmer, kenTereH aBTopiap CHIaTTaraH/iai, eHIMMEH CAJIBICTBIPFaH/Ia epeKIle Kacuerrepre ue. bipkarap kesne-
pAi Tanmay KoHe jKeKe OaKpuiay Heri3iHae KbI3METTIH Heri3ri epeKxiie KaCHeTTepiHe TOMEH IeTIep i )KaTKbI3aMbl3:

1) cesinmeiiTiH HEMece TONBIK Ce3UIMEHTIH (KBI3METTI OapibIK ce3y OpraHmapbl yaepic peTiHae KaObuiaayablH
KYPZEJLTiri), KbI3METTi OHBI OpBIHAAY OacTaiFaHFa AeiiH KaObUIaayAblH MYMKIH €MeCTiri;

2) eHjipyirimeH OomiHOCYIIITIK jXoHE OHIIpicTiH OomiHOeyi (aXbIpaMacThiK, 6ipMesrinaik), Genrini 6ip maope-
KeJIe aKIapaTThIK )KOHE Kap KbUTBIK KOPCETUIETIH KbI3METTEPAl KOCTIaraH 1,

3) OpHaNACTHIPYABIH KOHE OPBIH aybICTHIPYABIH MYMKIH €MeCTIriHiH ce0ebi peTiHae cakranMay (KbI3MeET
CyOBeKTICI OpPBIH ayBICTBIPYBI MYMKIH);

4) camaHbIH OPTEKTLIIr (TYpaKChI3ObIK, PPArMEHTTIK CTAHAAPTTANY, BAPUATUBTLIIK, YHIECIEYLITIK, reTepo-
TCHJIUTIK).

TuiciHme, eHIM HBICAHIAPBIHBIH KYHABUIBIK CHITATTaMaJIaphl apachlHIa ailbIpMaIIbUIBIKTAp O0ap.

KyHIBUTBIK JKa3BIKTBIFBIHA, COHAAN-aK aibIpOacTay jkoHE IMaianaHy KYHBI akKIla MJceleciHe acep eTHewi.
Kasipri 3amaHFBI caThlll alynibuIap KOJIMa-KOJI aKIIachl3 HeEMece KOJIMa-KOJ TeJleM TYPJIEPiH KOJAaHa OTBIPHII
teneiini. Ludpprangsipy ynepicinge ICO CHAKTB YKBIMIBIK HWHBECTHLMSUIAYABIH >KaHA HBICAHOAPBIHBIH IMaiina
OoxyBIHA ocep eTeTiH aKIIaHBIH jKaHA HbICAHAApHl (KPUOTOBAIIOTA) Maima Oominmel. JlereHMmeH, TyTacTail anraHna,
aKmia TeK TayapAblH OajaMachkl OOJIBINI CaHAJATHIH JKepiieple FaHa KakeT, col cebenTi KyHAbl. MpIcaisl, apanga
OJIap/bIH elIKaH all KYHABUIBIFEI )KOK. HyMU3Mar yIiniH cupek HeMece KOHe aKllla epeKile MOHTe Ue.

Kynra cbIpTKbl (akTopiap, KYHIbUIBIKKA imKi (axropnap acep ereai. ChIpTKbl (akropiap MaTepHalIbIK
pecypcrap OarachIHBIH ©3repyiH jKOHE JKYMBICIIBIIAP KaJTaKbIChIHA KYMCAIaThIH IIBIFBIHIB KOPCETENl, HOTHKECIH-
Jie Tayapiap KYHBIH aHbIKTaijbl. [miki ¢axropriap amam 0achIMABIKTApBIHBIH ©3repyiH KepceTeli, JereHMeH Oyl
YZiepic KopluaraH opTa acepiHeH ae 0oianbl. AaMHBIH KOpIIaraH OpPTaAarbl e3repicrep/l Kajail KaObUIIaiThIHBI
JKOHE OFaH Kaslail acep eTeTiHi MaHbI3Ibl. TYTHIHYIIB! YINiH 6HIMHIH MOHI OHBIH JKEKE CHIIATTaMachl apKbUIBI, SFHA
KOCi01, KBIHBICKI, JKACHI KOHE T.0. aHBIKTAJIaIbl.

KopsoIThinasLiap. 1. KpBMeT nieH eHIM aliblpManbUIBIKTaphl OHIMHIH O0CBI (pOpMaIapbIHbIH KYHIBIIBIKTAPHIH-
JTaFbl albIPMAIITBUIBIKTEL aHBIKTaWIBl. Erep eHIM TypiepiH caibICTBIpY HAakTHl OOBEKTLIep HeTi3iHAe Kypairiice,
OHJIAa KBI3METTepre KaThICThI Oenrini Oip mopexene BUPTYaNIsl IeHreine 6omaasl. OHIM KYHIBUIBIFBIHBIH TPOTOTHIIL
KbI3MET KYH/IBUIBIFBIHBIH IPOTOTHIIHE KaparaH/ia alKbIH CUIIATKa He.

2. KyHIBUIBIKTBI JIOTHCTHKAJIBIK TYPFBIIAH KapacThIpFaH opbIHABL. [ MIocTa3napasiy OipiHje JIOrHCTHKA Tayap-
napzbl OENTiJIeHreH YaKbITTa JKOHE JKeplie JKETKI3y/l ’Ky3ere achlpaThlH KbI3MET PETIHJE 9peKeT eTeli, Oyl TYTbI-
HYIIBI YIIIH OHIM KYHBIH aHBIKTal bl

3. «KyHABUIBIK» KaTeropusChl «KYH» KaTerOpWsChIMEH OainaHbICTHL. bipak KyH 3KOHOMHKAJBIK TYPFBIAAH
HETI3/IeNTeH YFbIM, KYHABUIBIK OOBEKTHBTI XoHe CyObEeKTHBTI anieMeHTTepai Oipikripeni. KyH — aneymerTik, KyH/abI-
JBIK — XKEKe HeMece Y)KbIMABIK MoHI Oap. KyHHBIH KajbInTacyblHa CHIPTKBI (hakTopnap, KYHABUIBIKTapra keOiHece
ki (akropiap acep eTei.

Keiiinri 3eprreysepain 6onamarsl. Makanana caTbill ajblHATBIH OHIM KYHBI Typajbl Macele KeTepijieni.
WHcTuTyTTapABIH ©3apa 9peKeTTEeCTIrl >KaFiaiblHIa KYHABUIBIKTBHI IIBIFBIHMEH CalbICTBIpFaH (YakKbIT IIBIFBIHBI,
Oip KOJIFBI JKOHE aFBIMIAFBI IIBIFBIHAAP) CATHIN aJbIHFAH Tayap acleKTiCiHAe KapacThIpFaH IYPHIC, COHBIMEH KaTap,
skaHa [CO KyOBUIBICH CHAKTEI OOBEKTHBTI (paKTOpIIap MeH CyObEeKTHBTI MIKipIepIiH SCepiH KOpceTei.

Tyiiin ce3mep: KYHIBUIBIK, KbI3MET, OHIM, Tayap, JOTUCTUKAIBIK TICLI, aKIla, JJIEyMETTIK KYHBUIBIKTap.

3eprrey No 20-011-31581 sputbiMu k00a aschiHAa Peceiiiiy ipremi 3eprreysiep KOpblI JKOHE OJIECYMETTIK
3epTTEyJICp capanTaMajiblK HHCTUTYTBIHBIH KapKbLIBIK KOJAAyhl HETI31HAE KYPri3iil,

T. H. Cxopo6oratosa’, O. B. JIynsixos?, /1. /I. Bypkaasnesa’,
1. Hnﬂ36e1<03a3, 0. A. Fylcl, 9.P. Koponcennq3, M. I. Toiirosa*

"Kpsivcknii henepanbablii yauepeuter um. B. M. Bepranckoro, Cumbepornomns, Kpeiv;
*DUHAHCOBDIH yHuBepcuret npu IIpasutensctse Poccuiickoit @enepanun, Mocksa, Poccus;
*MockoBckuit yuusepcuret um. C. 0. Burre, Mocksa, Poccusi;

*Unrymckuii rocy1apcTBeHHbIN yHHBepcuTeT, Marac, Pecriy6nnka Unrymerus

ITPOBJIEMbI B3AI§MOI[EFICTBHH HNHCTUTYTOB: .
OEHHOCTD YCIYI'H KAK OCOBOU ®OPMBI TOBAPA (JIOTUCTUYECKHNU ITOAXOT)

AHHOTauus. [loHATHE LICHHOCTHU B BBICIIEN CTETIEHU MHOTOCTOPOHHEE. BBIIEISIOT SKOHOMHUYECKHE, COLUANIb-
HBIC, TIOJINTHYECKUE, ICTETUIECKHE, TyXOBHBIC U IPyTHE [IEHHOCTH.
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Hean uccjeqoBaHUsl — PacCMOTPETh LIEHHOCTh KaK HAayYHYIO KaTETOPWIO, & UMEHHO IIEHHOCTh YCIIYTH Kak
0co00ii (hopMBI TOBapa, UCIONB3Ys JIOTHCTHYECKUN TOIXOA, AATh ONpPEAEICHHE B YAaCTH NPUBEICHUS B CIOBaph
TEPMHHOB M TOHATHH, HCXOMS U3 MPOOJIeM B3aUMOICHCTBI HHCTUTYTOB X03HCTBEHHON AEATEIBHOCTH.

MeTonbl. B rccienoBanny NpIMEHEHBI METO/IBI AaHATIN3A, CPABHEHHSI.

Pe3yabTatsl. [IpoBeneHO cpaBHEHHE IEHHOCTH MPOLYKIMH U LIEHHOCTH YCIYTH B JOTUCTUYECKOH IIOCKOCTH.
ITokazaHbI CBA3b IEHHOCTH M CTOMMOCTH, @ TAKXK€ UX pa3INdie B TUHAMHUUECKOM PaKypce.

OI[HI/IM 13 BAapUAHTOB pa3rpaHUYCHUA HeHHOCTeﬁ ABJIACTCSA BBIICIICHUC HeHHOCTeﬁ-TOBapOB )51 HeHHOCTeﬁ-
oTtHomeHUH. [lpu 3TOM maHHBIE TPYNIHPOBKHU TaKke pa3sHOXapaKTEpHBI U TPeOYIOT YTOYHEHUS, Ile, B YaCTHOCTH,
LEHHOCTH-OTHOIIEHHS MOTYT MMETh Kak JIeJI0BOM ((OpMallbHbI), Tak U JIpyxkeckuil (HedopmanbHbIi) Xapakrep. B
JIENIOBBIX I[EHHOCTSIX-OTHOLIEHUSIX Ha TIEPBBI IUIAaH BBIXOIAT NPO(ECCHOHANbHBIE KadecTBa IIapTHEPOB, B
He(OpMaJIbHBIX OTHOUIEHUSIX, PEXK/E BCETO, LICHATCS YeJIOBEYECKHE KaueCTBa.

VYenyra, o cpaBHEHHIO C IPOAYKIMEH, 00agaeT cnenn(puuecKiMU CBOWCTBaMH, KOTOPBIE 0XapaKTepH30BaHbI
MHOTMMH aBTOpamMH. Ha OCHOBe aHanm3a psga MCTOYHWKOB M COOCTBEHHBIX HAaOMIONCHHH K OCHOBHBIM OTJIMYH-
TEJIFHBIM CBOHCTBAM yCIIYTH OTHECEM:

1) HEOUTyTMMOCTh WJIM HEMOJHYIO OLIYyTHMOCTH (CIOXXHOCTH BOCIIPUSTHS YCIYTHM Kak IIpolecca BCEMH
OpraHaMy YyBCTB), HEBO3MO)KHOCTb BOCTIPHATHSI yCIIyTH 10 Ha4asla €€ BHIIIOJHECHNUS;

2) HEOTAENUMOCTh OT IPOW3BOAUTEIS WM HEpa3AeIHMMOCTh (Hepa3phIBHOCTH, OMHOBPEMEHHOCTH) IPOU3BO/-
CTBa ¥ MOTPEONEHN, HCKIIOYEHNEM B HEKOTOPOH CTETICHH SBIIAIOTCS MH(OPMAIIMOHHBIE U (PHHAHCOBBIE yCIyTH;

3) HecoxpaHAEeMOCTh KaK IPHUYMHA HEBO3MOXKHOCTH CKJIaJUPOBAHUSA M IEepeMElIeHUs (IepeMemarbcsi MOXKET
CYOBEKT YCIIyTH);

4) HEOOHOPOAHOCTh KadecTBa (HEMOCTOSHCTBO, ()parMeHTapHasl CTaHAapTH3MPOBAaHHOCTh, BapHaTHBHOCTH,
HET0CIIeI0BATEIEHOCTD, TETEPOTeHHOCTH ).

COOTBETCTBEHHO CYIIECTBYIOT Pa3Inuusl U MKy IEeHHOCTHBIMU XapaKTepPUCTUKAaMH JaHHBIX (opM ToBapa.

B 1urockocTH LEHHOCTH, a Tak)Ke MEHOBOHM M MOTPEOMTENBHON CTOMMOCTEH Hellb3s HEe KOCHYThCS BOIPOCA
nener. CoBpeMEHHbIE MOKYIaTeNH PacIUIauMBAIOTCSI C TIOMOMIBIO PA3IMYHBIX BHJIOB OC3HATMYHBIX WIIM HAJTMYHBIX
wiarexeil. B mporecce mudpoBu3anny MOSBHINCH HOBBIE ()OPMBI JICHETr (KPHIITOBAJIIOTA), KOTOPHIE OKa3bIBAIOT
BIIMSTHHE Ha TOSBJICHUE HOBBIX (POPM KOJUIEKTHMBHOTO MHBECTHpOBaHMs, Takux kKak ICO. Ho Bce ke B 11e10M AE€HBIU
HEOOXOANMBI TOIBKO HAa TEPPUTOPHSX, IJI€ OHM SBIAIOTCS SKBUBAJICHTOM TOBapa, 4eM W LeHHBl. Hampumep, Ha
HEOOHWTaEMOM OCTPOBE OHHU HE MPEACTABIIIOT HUKAKOW IEHHOCTH. sl HyMHU3MaTa peKue WIN CTAPUHHbBIE AEHBIU
HMMEIOT 0COOYIO IEHHOCTD.

CTOMMOCTPh TOJIBEPracTcsl BIMSHHUIO BHEHIHMX (DaKTOPOB, LIEHHOCTh — BHYTpPEeHHHX (axkTtopoB. BHemrHue
(hakTOpBI OTPaXKAIOT U3MEHEHHS 1ICH Ha MaTepHalbHbIE PECYPCHI M 3aTpar Ha 3apaboTHYIO MaTy paOOTHHUKOB, YTO B
UTOTE OINpe/eIsieT ce0ecCTOMMOCTh ToBapa. BHyTpeHHUE (haKTOphl OTPaKatoT MOAN(DHUKAIIUIO TPUOPUTETOB YEI0BEKa,
XOTSl JIaHHBIA TPOLECC IMPOMCXOAWUT M TOJA BIMSHHEM OKpYyKaromeW cpenbl. BakHO, Kak HMMEHHO WHIUBHI
BOCIIPUHMMAET OKpY’KaroIllieé H3MEHEHHs M Kakoe BIMSHME OHHM OKa3bIBalOT Ha Hero. LleHHocTh ToBapa ams
MOTPEONTETISI OTIPEETISIETCS] €0 COOCTBEHHBIMH XapaKTEPUCTUKAMU: ITpodecCHel, T0JIOM, BO3PacTOM U JIp.

BeiBoasl. 1. OTnnums yciryrd OT NpOAYKIMY ONPENEIISIOT U pa3HUILy B IIEHHOCTAX JaHHBIX (hopM ToBapa. Ecin
CpaBHEHHE BHIOB IPOAYKIHMH IPOUCXOJUT Ha OCHOBE PEaJbHBIX OOBEKTOB, TO KAacaTelbHO YCIYI OHO HOCHT, B
HEKOTOPOH CTEIeHH, BUPTYAIbHBIA XapakTep. [IpoTOTHIT IEHHOCTH MIPOMYKIINH MMEET Oojee YeTKUI XapaKTep, 9eM
MIPOTOTHIT IIEHHOCTH YCITyTH.

2. IleHHOCTH YMECTHO pacCMaTpUBaTh B IOTUCTHYECKOM aclieKkTe. B 0HOM U3 UITOCTaceil TOTUCTUKA BBICTYTAET
Kak yciyTa, peajJus3yromias JOCTaBKy TOBapa B Ha3HAuU€HHBIC BPEMs M MECTO, YTO ONpeNeNnseT IEHHOCTh TOBapa JUIs
moTpeOuTeNs.

3. C kareropueil «IEHHOCTB» CBS3aHa KaTErOpHsl «CTOUMOCTB». HO CTOMMOCTB — 3TO 9KOHOMHYECKH 00O0CHO-
BaHHOE MOHATHE, IIEHHOCTh COYETACT OOBEKTHBHBIC U CYObEKTHBHBIE dJIeMEHTbl. CTOMMOCTh HOCHUT OOIIECTBEHHBIH,
LEHHOCTh — WHJMBHIYaJbHbIH WM KOJUIEKTHBHBIA Xapakrep. Ha ¢opMupoBaHHE CTOMMOCTH BIMSIOT BHEIIHHE
(hakTOpBI, IEHHOCTH — B OOJIBIIICH CTETIEHN BHYTPEHHUE (DAKTOPHI.

[epcniekTHBBI AaNbHEHIIMX HCCIIEIOBaHUNA. B cTaThe mogHnMaeTcst BOIpoC O IEHHOCTH TOBAapa, IMOUICKAIIETO
nokymnke. llenecooOpa3Ho B yCIOBHSX B3aUMOJCHCTBHH HHCTHTYTOB PAacCMOTPETh LIEHHOCTh B AacCHEKTe YKe
MPHUOOPETEHHOTO TOBApa, KOTOpasi COMOCTABISIETCS ¢ M3ACP)KKaMH (BPEMEHHBIMHU 3aTpaTaMH, eINHOBPEMEHHBIMH U
TEKYIIMMH PacXo/laMHt), a TAKXKE OTPAKACT BIMSIHUE OOBEKTUBHBIX (PAKTOPOB M CYOBEKTUBHBIX MHEHUH, HaIIpUMED,
HoBbii enomen 1CO.

KiroueBble cjioBa: IIGHHOCTb, YCIyra, HMPOAYKIHS, TOBAap, JIOTUCTHMYECKUH IOAXOM, JEHBIH, COLMAIbHBIC
LICHHOCTH.

WccnenoBanme BeIMonHEHO mpu (uHaHCOBoW mommepkke PODU m DUCH B pamkax HaydHOTO MpOEKTa
Ne 20-011-31581.
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