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WAYS TO IMPROVE THE ECONOMIC MECHANISM
FOR INCREASING THE COMPETITIVENESS
OF MINING ENTERPRISES IN THE TURKESTAN REGION

Abstract. Increasing the competitiveness of enterprises in the world and domestic markets will make a huge
contribution to the effective development of the country as a whole based on strategic analysis. It should be noted
that the competitiveness of enterprises of this industry and their products depends not only on the conditions of the
world market, but also on the degree of Organization of production of enterprises within the country. An important
source of solution to this problem is the support of the state in the implementation of effective methods of industry
management, new approaches to the organization of production, achievements of Science and scientific and
technological progress in production.

In the context of limited opportunities of society, despite the maximum support of the state, it remains a serious
problem to increase the resource potential of enterprises based on strategic analysis, increase the material and
technical level, its industrialization, and use of intensive innovative technologies in the near future. Thus, all of the
above determined the relevance of the topic of the scientific article and its importance in the development of the
country's economy.

At the same time, despite the high relevance of the issue and the depth of scientific research, there is a lack of
systematic approach and a lack of comprehensive consideration from a modern economic point of view. Also, in
many theoretical aspects, only individual studies are devoted to the methodological and practical aspects of the
formation of market conditions. Therefore, in order to replace it, there is a need to solve the issues of improving the
economic efficiency of industrial enterprises by improving the economic mechanism for increasing the
competitiveness of enterprises.

Key words: economic mechanism, competitiveness, improvement, economic efficiency, industry.

Introduction. In connection with the transition to a market economy, the importance of improving
the competitiveness of enterprises and the efficiency of their economic activities has increased. Despite
the large number of studies devoted to this topic, the issue of increasing competitiveness is always
relevant.

The study of the competitiveness of an enterprise as an economic category should begin with the
consideration of the concept of «competition». Competition, being one of the specific conditions for the
functioning of the market, is an economic process of interaction, struggle for the needs of solvent demand
consumers and production, an effective state of production and marketing of products between individual
producers and suppliers of goods and services.

In the economic Dictionary of A. N. Azrilia, competition is an effective sphere of capital injection, a
sales market,a struggle between commodity producers for a source of raw materials, and a mechanism for
spontaneous regulation of social production. In the dictionary of E. E. Rumyantseva, the concept of
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competition is given as a type of negative interaction of one element of the system aimed at displacing
another element from the competition Field [1].

To determine the economic content of the concept of «competition», we often consider three
approaches: functional, structural, and functional.

Historically, the first way to determine competition is behavioral. In principle, A. Smith equated
competition with «a real struggle between sellers for a more profitable position of selling their goods».
Neoclassical theory, adhering to the behavioral approach, defines the content of competition as a struggle
for rare economic benefits.

According to the structural approach, the content of competition is determined by the type of market
and the conditions that occur in it. «Competition is the presence of a large number of independent buyers
and sellers in the market, the ability of buyers and sellers to freely enter and exit the market».

Methods. The paper uses methods of modeling and comparative analysis. The methods of the «tree»
of goals and expert assessments were used to solve individual tasks. The information and empirical base
of the research is the normative legal acts of the regional and municipal levels; official data of the
Republican and regional bodies; methodological, scientific, educational and reference literature, materials
of the Internet, as well as the research conducted by the authors.

Methodological research is a General method of scientific knowledge-analysis and synthesis, content-
Media analysis of sociography, system-comparative method that allows to determine the Genesis,
sequence and functioning of stages of development of the meat market, attractiveness and effectiveness of
adaptation of foreign experience in managing the development of municipal institutions.

Research and development work in the field of development and effective application of the
mechanism to improve competitiveness.

Results and discussion. The analysis of the definition of competition in the market of an enterprise
involves the attitude of consumers to a particular enterprise and the result. Based on the conceptual
approaches to the formation of an economic mechanism for increasing the competitiveness of the enterprise,
which were mentioned in the previous products of the work, we have identified these factors as follows.

1. external factors consisting of measures of state economic and administrative regulation;

2. internal factors of the enterprise's development related to the use of potential opportunities aimed at
ensuring sustainable development and increasing its competitiveness.

According to the results of SWOT analysis, the management environment for the production and sale
of vegetable oils is presented by the author in the form of two main components — external (factors of
formation) and internal (factors of development), which form a market space in their own way, under the
influence of macroeconomic factors (exogenous) and internal organizational features, which depend on
the activity of the management object and entrepreneurial capacity.

The microenvironment of the Enterprise includes: consumers of vegetable oils and their processing
products; suppliers that provide grain producers with various resources, determine the rhythm and
efficiency of production and sale; domestic industry competitors and exporters who actively enter foreign
markets; intermediaries — subjects of the vegetable oil market that contribute to the promotion, sale and
distribution; entities that have a real and potential interest in the functioning of the vegetable oil industry.

The macro-environment of the Enterprise includes: socio-demographic, economic, institutional,
technological, natural-geographical, cultural-educational and informational factors. Studying the internal
factors of development of grain-producing enterprises, the author grouped them in the following
directions: market conjuncture-vegetable oils, supply and demand for their products, prices, balance of
resources of certain types of vegetable oils and their use; organizational structure of management-the
composition of economic entities of the market, the number of suppliers and buyers, in the trade,
intermediary and commercial structure, the structure of Public Procurement; competitive environment —
the organizational share of individual structures in the volume of grain sales (purchases), the weight of
imports of imported products; Regulatory and legal conditions of the industry's functioning; the state of
production and market infrastructure; economic efficiency of production and sale of grain crops-
production cost, sales price, revenue, profit, profitability, raw material costs for the production of one unit
of final product, financial condition of enterprises of the grain-producing industry, systematization-allows
us to assess the production potential of oilseeds, compliance with the needs of producers of vegetable oil
products and the formation of new socially significant needs [2].
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As practice shows, factors can contribute not only to increasing the competitiveness of the enterprise,
but also to its reduction. Usually, the enterprise carries out its activities in different social and economic
conditions, as a result of which the level of use of factors is not the same. Therefore, in our opinion, the
lack of full use of competitive factors creates opportunities that are not taken into account, that is, there are
auxiliary sources of increasing the competitiveness of the enterprise.

By auxiliary sources of an enterprise, we mean the capabilities of an enterprise that have not been
fully used in order to increase its competitiveness, associated with reducing the cost of ensuring its
functioning directly at production and in a competitive market.

The peculiarity of such auxiliary sources and their occurrence, in our opinion, should be taken into
account that they are involved in the process of functioning of the enterprise as a result of the interaction
of all its elements.

It should be noted that the reserve funds, which are not stable in composition, mean the emergence of
new progressive technologies, new products, production processes and methods of enterprise management,
qualified specialists, new types of auxiliary sources, as well as the need to identify and study them.

After analyzing the level of competitiveness carried out at the studied enterprises, we turn our
attention to internal factors that affect increasing competitiveness, that is, the full use of the enterprise's
own capabilities.

At the same time, we identified the following as the most important factor:

- investment attractiveness;

- pricing policy;

- effective management;

- personnel and technical potential of the enterprise.

In our opinion, the competitiveness of an enterprise and ways to increase it, as a form of its own and
borrowed capital, affect its attractiveness. At the same time, competitive determination serves as the main
indicator that determines the future significance of cash flows, their stability and predictability, and the
level of entrepreneurial risk. In this regard, the more competitive an enterprise is in the market, the more
attractive it will be for investment, and its position in the future will be more stable.

There is a sharp competition among grain producers. At present, the population has begun to learn to
choose vegetable oils produced by local producers. In recent years, the reconstruction and modernization
carried out by grain producers has contributed to an increase in production volumes and an expansion of
the range of products, and the impact on the formation of sales markets allows us to set acceptable
shipping prices. This requires an effective pricing policy of the enterprise.

The main difficulty arises in connection with the sale of manufactured products. It is necessary to
maintain its place in the market and its buyers. This is a very serious problem not only for small
enterprises, but also for large economic entities. The competitiveness of grain enterprises in Kazakhstan in
foreign markets depends, first of all, on the compliance of the quality of their products with high world
standards, environmental and sanitary requirements.

Consumer preferences in relation to domestic cereals and foreign vegetable oils also play an
important role here. While the choice of consumers in the domestic market is significantly influenced by
the price level, the importance of price competitiveness of such goods in the foreign market is secondary.
Kazakh vegetable oils of the European quality level, but at a high price, cannot compete in the markets of
developed countries due to anti-dumping restrictions. At present, first of all, it is necessary to increase
their competitiveness in the domestic market. Based on the conducted studies, vegetable oils, whose
quality has improved, are usually more expensive than imported goods, primarily goods from Russia and
Ukraine [3].

The main problem in achieving competitiveness is the decline in prices for such goods, which is
extremely important in the context of changing low — capacity demand of the population.

An expensive pricing strategy can only be used if the product has a high priority for buyers in this
market segment, certain qualities that attract the consumer.

Only if this condition is met, the enterprise will be able to more fully meet the requirements of a
certain group of consumers at the price with added value, which is a «reward» due to the sale of its
products in this segment of the market compared to the average market price.
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Setting prices for its products at the price level of competitors (neutral pricing strategy) does not
allow an enterprise to not only refuse to use prices in order to increase the company's market share, but
also reduce its market share in prices.

As the manufactured goods show, the implementation of the process of continuous production
development is a new approach to solving the problems of increasing the competitiveness of domestic
grain producers. This means that in addition to planning the production program, it also includes tactics
for conducting the innovation process.

In this regard, first of all, it is necessary to reorganize the methods of organization and management
of production in order to improve the quality and productivity of products. It is necessary to create new
management resources at all levels in order to increase and combine the quality of production, efficiency
and flexibility. Secondly, the production and sale of products, increasing revenue and improving the
financial situation. If an attempt is made to increase profits only by reducing production costs, then sooner
or later the enterprise will leave this area of business, because even when using all the opportunities, there
is a limit to reducing the level of production costs. Therefore, it is necessary to increase profits by
increasing sales. And to do this, the company must be able to offer the consumer goods of high quality or
with some new properties, while maintaining a stable volume of previous production costs and price
levels. However, this can be achieved by conducting market research, with the help of which you can find
out the real wishes, tastes, opportunities of the consumer, as well as by following the tactics of continuous
improvement of even already manufactured products.

However, an increase in sales volume requires an increase in production, and the volume of
production is provided by increasing labor productivity, on the one hand, and attracting additional funds to
production, on the other.

According to the author, the factors of technique and technology are very important in the formation
of labor productivity at the enterprise level. As you know, one of the main factors of labor productivity
growth in the long term is the introduction of achievements of Science and technology in production and
management. Innovative changes are considered as the basis and tool for the competitiveness of both an
individual enterprise and an industry as a whole. A high level of equipment and technology, along with an
increase in the quality of manufactured products, leads to a reduction in the cost of its production. (for
example, resource-saving technologies).

In recent years, among the factors contributing to the growth of labor productivity, the importance of
human resources in achieving an increase in the efficiency of production activities has increased. How
effectively the company uses its human resources will depend on the final result of its future activities and
opportunities to expand the consumer market [4].

In our opinion, the above factors contribute to the growth of sales volumes and revenues of
Kazakhstani grain producers, as a result of which the level of competitiveness increases, i.e. sustainable
development.

Among the many relations of the economic environment that affect the development of the enterprise,
the most important is competition. Competition forces enterprises to reduce production costs, maintain the
previous price level permanently or improve the quality of products, improve sales, etc.by successfully
selling their products and striving for profit.

As the results of the above analysis show, in the conditions of the economy of Kazakhstan, demand is
one of the most important factors affecting the competitiveness of the enterprise. It not only determines
the nature of competitiveness, but also determines the living conditions of Kazakhstani enterprises. In this
case, taking into account the openness of the economy of Kazakhstan, it should be noted that Kazakhstan's
products should be in demand both in the domestic and foreign markets.

Ensuring high competitiveness implies the implementation of activities that cover all areas of the
enterprise's activities: production, search, commercial, social and other types. In the process of their
development, in a competitive struggle, the comparative advantages of the enterprise, various aspects of
production or activity should be analyzed. For this purpose, each enterprise should develop its own
competitive strategy.

In the course of the conducted research, we would like to note the importance of bringing the goal of
the enterprise and its internal capabilities (production and resource potential) in line. This is achieved
through the restructuring of enterprises aimed at eliminating unprofitable industries, replacing old
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technologies with advanced and resource-saving innovative ones. As a result, production costs should be
reduced and sales of products should increase.

The implementation of the enterprise's transformation requires the creation of an effective production
and technological model with the use of certain funds.

Restructuring is a comprehensive optimization of the enterprise's operating system based on the
requirements of the external environment, including methods of quality management, reengineering of
business processes, information technologies and systems, which contributes to improving management,
improving the efficiency and competitiveness of production and manufactured products. The main
component that ensures the competitiveness of the enterprise:

- quality of products and services;

- marketing and sales strategy;

- qualification of personnel;

- technological level of production;

- the tax environment in which the enterprise operates;

- availability of funding sources.

Restructuring is a highly effective market tool for increasing the company's competitiveness [5].

An effective production and technological model formed during the reconstruction should lead to an
increase in the market share of new products produced by the enterprise, the solvency of the enterprise and
the profitability of production.

Thus, due to the production of innovative products, in conditions of increasing competitiveness, all
the resources of the enterprise are used with maximum productivity and its profit is greater than that of its
main competitors. This means that at the same time in the market of goods and services, the enterprise is
in a stable position, and its products are in stable demand.

However, in life, this situation is variable, that is, it is constantly in motion and in development.
Development, in turn, is inextricably linked with the emergence of new, advanced technologies, the
emergence of new competitors, changes in the tastes and desires of consumers, an increase or decrease in
demand for goods produced by the enterprise, changes in economic and political conditions for the
development of production and the sale of goods. In this regard, the conditions for the production and sale
of goods should also change.

The economic mechanism for increasing the competitiveness of the enterprise in the domestic food
industry should be aimed at using the results of scientific and technological progress and choosing an
effective competitive strategy of the enterprise.

STP is introduced in order to use new technologies in improving the quality indicators of products,
updating the production base, improving services and services, influencing market demand, changing the
nature of competition, organizational and managerial aspects of increasing competitiveness. Scientific and
technological progress, taking into account the constant changes in the requirements of competitiveness
and revaluation of its level, ensures the production of new goods with high technical and economic
characteristics.

Due to the fact that the competitiveness of goods is a highly variable value, its components
(qualitative and quantitative) are rapidly changing. The resources of manufacturing firms are not to seize
the old commodity markets or displace competitors from them. Using the achievements of the NTP, it is
necessary to spend it on providing the buyer with a new product.

It was determined that the development of the future of the economic activity of the grain producer,
as a result of which an innovative policy aimed at increasing its competitiveness, technical and
technological renewal of its production potential, will contribute.

At the same time, the economic potential of vegetable oil enterprises in the country is high. Currently,
many enterprises independently carry out activities for the management of production, development and
formation of economic and technical and technological policies, restructuring, restoration and
modernization. In order to increase the future competitiveness of enterprises in this industry, it is
necessary to develop strategic directions of activity using innovations aimed at scientific and technical
advantages, management with the organization of production or market needs [6].

Special attention should be paid to innovations that take into account the strengths of competitors,
make it possible to produce products that are based on the needs of the market and are in demand.
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Among the factors hindering the development of innovation at the enterprise, the author refers to the
following:

- high degree of wear and tear of equipment and low technological level of their operation;

- high prices for fuel and energy resources;

- high loan interest rate;

- lack and poor quality of research developments;

- lack of funding for innovation processes;

- shortage of qualified specialists;

- lack of an economic mechanism for implementing innovative projects [7].

The increase in the competitiveness of the industry and the enterprise, in our opinion, has a positive
impact on: the first — the conquest of the market, using all its competitive advantages; the second — the
adaptation of the enterprise's activities to the conditions of the market economy and the direct protection
of its individual elements.

Increasing competitiveness and generating additional profits is possible only if the business is
organized efficiently, and this can only be achieved at the expense of the following:

- development of an effective marketing strategy (product positioning, pricing, marketing and
advertising policy, service, warranty, creating favorable conditions for the buyer);

- reduction of costs (optimization of financial flows, reliable reporting, reduction of defects, increase
of labor productivity);

- optimization of information flows;

- support for conducting corporate cultural events;

- adjustment of business processes;

- adjustment of organizational structures.

It is possible to more effectively ensure the competitiveness of the enterprise through the use of
innovative mechanisms in the development and implementation of commaodity, price communication and
sales huts of the enterprise. In the context of globalization of the economy and acute competition, the
volume of production is not determined by the volume of production, only the volume of possible sales
can serve as the basis for the development of a production program, i.e. strengthening the responsibility of
Marketing Management accents in order to create appropriate legal, economic and organizational
conditions for the production of a certain volume of products, creating an assortment, improving the
quality and ensuring its rapid delivery to the consumer, food security, financial stability, social and
political stability of interacting entities in the market (stimulating sales, rational optimization of
commodity movement channels, accurate research and analysis, pricing).

As the results of the study show, the organization of production and sale of grain crops: socio-
economic (growth of production; complication of socio-economic ties; strengthening of integration and
cooperation; transition to intensive farming; discrepancy in the level of production and consumption of
grain crops; high level of internal and external competition), organizational and technical (use of
bioclimatic potential; irreplaceable main means of production; seasonality of production) and specific (in
the context of food safety and security, priority of vegetable oils, rapid return of costs; competitiveness on
the world market).

Organizational (regulation, rationing, organizational and methodological instruction) and economic
(subsidies, subventions and investments, lending, pricing, taxation, customs and tariff measures,
insurance) methods of management of the production and sale of vegetable oils are carried out through
administrative (legislative regulation and regulation on the basis of authority), system of Standards,
Organization of marketing, licensing and control and inspection activities in the form of regulatory
documents, establishing a clear procedure for their organization, social incentives for labor) and must be
protected from the interests of commodity producers, Economic Freedom [8].

Control adjustments that reduce the negative aspects of factors and enhance the effect of stimulating
aspects require the availability of necessary information, its technical support in terms of urgent collection,
processing and analysis. However, the course of identifying the problems of management of production
and sales of vegetable oils and development processes indicates the poor quality of market research at
enterprises in this industry, the lack of interconnectedness and incompatibility of Strategic and tactical
measures, and the lack of the ability to predict the situation even in the short term.
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Another important aspect of the development of enterprises in this industry is the consolidation of
forces on the basis of cooperation and integration. But the beginning of the reform of property relations in
Kazakhstan was accompanied by a weakening of the regulatory framework for managing economic
processes, a violation of equal relations and economic interests of technologically closely related
agribusiness enterprises, the lack of market interaction between oilseeds and the processing industry, the
relationship of integrated structures has undergone radical changes.

As a way out of the current situation, the author proposes to look for an alternative form of
Organization of production and sale of vegetable oil products of integrated formations on the basis of
common methodological principles, in the form of a targeted comprehensive program to increase the
competitiveness of the enterprise, improve the economic mechanism: search — collection, processing,
accumulation and analysis of actual data on the market conditions of vegetable oils; creation and
improvement of a system of Information, advertising and economic and mathematical support for
information and management activities; assistance in the development of organizational and investment
projects and programs, formation of new forms and channels of grain sales; development of scientific,
methodological and consulting-business plans, legal, tax, financial issues.

Assessment of various risks and benefits; provision of services for organizing and conducting
research in the field of management and marketing; management and marketing in the production of
growth oils. Organization of development of programs and training plans, methodological manuals and
other training materials, supervision of participation in the development of regulatory legal acts regulating
production and sales activities based on regulatory, market research of vegetable oils, standards for
commodity characteristics of vegetable oils, new methods of quality control and certification.

Defining the strategic synergistic development program at the level of strategic units of business and
determining the overall potential of the main strategy, which are key elements of the management of
vegetable oil enterprises: price, assortment, sales and communication parts. The state creates the necessary
institutional framework for the development of the market and private business activities. And private
firms, seeking to make a profit, create the financial resources necessary for the implementation of social
services imposed on the state. Such relations between the state and the market contribute to the emergence
of a process of mutual support for economic growth and transformation.

In this regard, the author proposes to introduce restrictions on powers between representatives of
different authorities to improve the effective economic mechanism for the production and sale of grain
crops, the purpose of which is to increase the competitiveness of the enterprise: ensuring food security and
independence of the country at the national level, creating a modern legislative framework and an
effective financial and credit system, accounting and control over the targeted use of financial resources;
at the regional level, the development of production and market infrastructure in the vegetable oil market,
its regulation, maximum satisfaction of the population's demand for high-quality products, development
and renewal of the material and technical base of vegetable oil production; financing of municipal
programs at the level of local structures, promoting the development of private investment, providing
personnel, maintaining the ecological purity of vegetable oil production and establishing powers to protect
the natural environment [9].

The optimal management system in the agro-industrial complex consists of several stages of
functional activity, the main goal of which is the analysis of market opportunities and the choice of a
system of goals aimed at reducing risks, ensuring food security in the region and full use of production
capacities of grain-producing enterprises, as a result, increasing the competitiveness of the industry,
improving the standard of living and livelihoods of the population, long-term planning and
implementation of measures aimed at creating conditions for sustainable economic development of rural
areas [10].

In favor of the theoretical foundations and practical recommendations of the world and domestic
management, we can recommend the «integrated growth strategy» as an effective strategy for the
development of management of the production and sale of grain crops, on the basis of which it is possible
to create integrated marketing tools that improve the quality level of services of all economic entities,
reduce dependence on changes in the conjuncture of the oilseeds market, strengthen control over the
scattered structures of the distribution system. The integrated growth strategy for the production and sale
of grain crops includes four main parts: assortment pricing, sales and communication pricing.
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The improvement of the assortment policy involves balancing the commodity supply of oilseeds and
vegetable oils with the needs of consumers and will be carried out in two main areas: the first, full
satisfaction of domestic regulatory demand only at the expense of domestic production, the second,
partially by carrying out the following tactical measures with the preservation of part of imports:
sustainable production of oilseeds based on optimization of acreage, increasing crop Yyields, ensuring
innovative sowing technologies; improving the use of oilseeds and reducing costs for the production of
final product units; increasing the supply of oilseeds and vegetable oils; improving the quality of oilseeds
processing based on the introduction of new resource-saving technologies, modern equipment, and a
quality management system [11].

Improving the pricing policy will allow commodity producers to have a stable profit necessary for
ensuring the continuous production process, and for consumers-products in the required volume and
appropriate assortment, and will require the implementation of the following tactical measures: improving
the organizational and economic mechanism for the development of innovative and continuous production
processes in integrated devices of the region; developing a set of measures to make the price disparity
more flexible; assigning cereals to the group of socially significant goods; raising the issue of reducing the
margin in retail trade in the region; making changes to the procedure for public procurement in the
agricultural raw materials and food market; developing a regional sectoral program to achieve sustainable
production of oilseeds and the development of the vegetable oil market; creating regional reserves and
insurance funds of vegetable oils; providing protectionist support by regional authorities to agricultural
producers; organizing scientific research on the effectiveness of grain production; development of a
methodology for determining cumulative profitability standards for simple and increased reproduction in
the region [12].

Since the process of transition of vegetable oil from producer to consumer is associated with its
physical movement and transfer of ownership from one person to another, the improvement of sales policy
from the point of view of management and marketing means the creation of an effective mechanism for
the functioning of the regional wholesale food market (Kan) of vegetable oils, based on the use of modern
logistics system and information and marketing technologies, the harmonization of the interests of sellers
and buyers, the introduction of new types and methods of movement of goods, the improvement of the
activities of channels of movement of goods.

Summary and Conclusion. Studying the state mechanism for influencing the competitiveness of
industrial enterprises, we can say the following:

1.in market conditions, the state is not distinguished by the function of direct management of
competitiveness, but it implements such regulatory measures through the use of legislative acts,
government resolutions, economic and other regulatory mechanisms. It follows that, in our opinion, the
task of the state is to create favorable conditions for strengthening the competitiveness of the economy, its
structural divisions, and economic entities.

2.the influence of the state on the process of increasing competitiveness is carried out within the
nation and in External directions. These two directions will be closely intertwined. However, we consider
the internal direction primary. At the same time, the international level of competitiveness of the national
economy is determined through foreign economic relations.

3.increasing competitiveness is carried out at the level of producers of goods provided with
personnel, who have the appropriate rights, entrepreneurial initiative, are engaged in solving the problem
of competitiveness. The competence, goal-oriented and business skills of manufacturing firms, as well as
their internal potential, depend on their ability to effectively use the opportunities created by the state to
achieve their goals, even in adverse environmental conditions, and their competitiveness [13].

The experience gained in the system of economic mechanisms for the development of economic
entities, the conclusions of foreign and domestic economists, as well as ways to increase the level of
competitiveness, competitiveness of an industrial enterprise in the course of system analysis, were divided
into the following groups.

The use of ways to increase the competitiveness of any industrial enterprise should take into account
the interests of the region where this enterprise is located and be based on its potential. In this regard, two
main approaches can be distinguished as the most promising ways.
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The first approach is aimed at creating conditions for the formation of competitive industries and is
based on state regulation of the competitiveness of the enterprise as the goals and objectives of economic
policy, which implies the implementation of the formation of a balanced, balanced national economy
system of the country capable of successfully functioning in market conditions.

The second approach is based on the concentration of investment resources in priority areas of industrial
production in order to meet the needs of the regional market for consumer goods and services [14].

Thus, we came to the conclusion that the regions should be perceived as the main task of regulatory
and governing bodies in the near future, sources of increasing the competitiveness of enterprises.
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TYPKICTAH OBJBICBIHJAAT'BI OHAIPYIII KOCIIIOPBIHJAAPAbIH
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AnHotanus. KocimopbiHIappIH oNeMIIK JKOHE IIMIKI HaphIKTa Odcekere KaOUISTTLIIrIH apTThIPy TyTacTait
CTPATeTHSUIBIK Taliiay HETI3iHAe eNMiMi3NiH THIMII JaMyblHa ipi yliec Kocmak. ATaiFaH cajia KOCIOpBIHIap MeH
OHIMIiHIH 0aoceKere KaOiIeTTiIIr aIeMIiK HapblK KOHBIOKTYpaChIMEH KOCa, eIl iITiH/IeTi KOCITOphIHAapABIH OHIIPICTI
YUBIMAACTHIPY ACHICHiHIH JOpPEKECiHE Ie TOYeNi OONBIN KEIETiHIH alTHII OTKEeH XoH. MaceseHi menry 1iH MaHbI3-
IIBI K31 — MEMJIEKET TaparblHAH CaJlaHbl THIMAI 0acKapy oIiCTepiH, OHIIpicTi YHBIMAACTHIPYIBIH KaHa TOCUIIEPIH,
FBUIBIM MEH FBUIBIMH TEXHHKAJBIK IPOTPECC JKETICTIKTEePIH OHAIPICKE eHTi3yne Koiaay KepCeTyHiH HOTIKECi MO
0OOJIMaK.

KoFram MYMKIHIIKTEpiHIH IEKTEYJIIIr KaraaiblHIa MEMJIEKET OapblHIla KOJIay KOpPCETCe Jie, CTPATETUsUTBIK
Tajmay HETi3iHIE KOCIMOPBIHIAPIBIH PECYPCTHIK QJICYETiH OCipil, MaTepHaAbIK-TCXHUKAJBIK JICHICHIH apTThIPY,
HHAYCTPHSUTAHABIPY, KAPKbIHIBI MHHOBAIMSUIBIK TEXHOJOTHsIIAPIbI OOJaliaKTa MaigajaHy YJIKeH Maceie KyHiHae
Kaibin OThIp. JKorapeiga alThUTFAHHBIH OApibIFbI FEUTBIMUA MaKajla TaKbIPHIOBIHBIH ©3EKTLTIr MEH €1 3KOHOMHKA-
CBHIHBIH JaMYybIH/IaFbl MAHBI3IBUTBIFBIH AHBIKTA b,

CoHBIMEH KaTap, MOCEJICHIH aca ©3¢KTUIIN MEH FhUIBIMH 3€PTTCY TEPEHJIrHE KapaMacTaH, JKyielni Ke3Kapac-
TBHIH JKETKUTIKCI3Iri Ka3ipri 3aMaHFbl SKOHOMUKAIBIK TYPFBIIAH JKaH-)KaKThl KapacThlpbliMaraH. CoHmali-aK Kenre-
TeH TEOPUSUIBIK CHIIIATTAFhI JKEKEJICTCH 3ePTTEeyNep FaHA HApBIK JKaFNalblHAA KAJBIITACYIBIH O/IiCHAMAIIBIK JKOHE
TOXIpHOemiK acrekTiyiepine apHanraH. COHABIKTaH OHBIH OPHBIH TOJBIKTHIPY VIIIH KOCITOPBIHIAPABIH Oocekere
KaOUIETTINITiH apTTHIPYIBIH YKOHOMHKAJIBIK MEXaHU3MIH JKETUIIIPY apKbUTBI OHIIPICTIK KOCITOPHIHIAPABIH SKOHO-
MHUKAJIBIK THIMIUIITIH apTTBIPY MaceJeNepiH Menry KaKeTTIIIr TybIHIaiIbL.

Tyiiin co3mep: SKOHOMHKAIBIK MEXaHU3M, 0dCEKere KaOUICTTLTIK, KETUIAIPY, SKOHOMHKAIBIK THIMIUTIK, ©HEPKICIIL.

A.T. KOKeHOBal, A. C. TynemeroBa 2, I'. I1. KonTaeBa 3, I.T. OHrapOBa4, A. T. Carpi6anauna’

"MesxayHapoaHbIi ryMaHUTapHO-TeXHIYecKuii yauBepeuter, llbivMkent, Kasaxcran;
’HAO [OsxmHo0-Kasaxcranckuii yHuBepcuTeT M. M. AyesoBa, [IIeiMkeHT, Ka3axcTas;
3yHI/IBepCI/IT€T Mupac, llIeivkenT, Kasaxcran;

*lIsvKkenTckmii yauBepeutet, Llpvkent, Kazaxcran

IIYTU COBEPHIEHCTBOBAHUSA DKOHOMMNYECKOI'O MEXAHU3MA ITOBBINNEHUSA
KOHKYPEHTOCIIOCOBHOCTH JJIOEBIBAIOIINX MPEANPUATHI
TYPKECTAHCKOWM OBJIACTH

AnHoTtauus. [ToBblmeHre KOHKYPEHTOCIOCOOHOCTH NPEANPUATHII HA MUPOBOM M BHYTPEHHEM PBIHKaxX Oyner
cnocobcTBoBaTh 3(P(PEKTUBHOMY pPa3BUTHIO CTpaHbl B LIEJIOM Ha OCHOBE CTparermueckoro axanuza. Cremyer
OTMETUTh, YTO KOHKYPEHTOCIIOCOOHOCTH MPEANPHUATHI JAaHHOM OTPAciy U UX MPOAYKUHMH 3aBHCUT HE TOJIBKO OT
KOHBIOHKTYPbBI MUPOBOT'O PbIHKA, HO U OT CTCHECHU OpraHU3alliy NPOU3BOACTBA MNPCANPUATUAMU BHYTPHU CTPAHBI.
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Ba)xHBIM MCTOYHHKOM PELICHHUS 3TOM MPoOJIeMBI CTaHET IMOJIePKKa CO CTOPOHBI FOCyIapcTBa B BHeAPEHUH dddexk-
THUBHBIX METOJOB YIIPaBJICHHUsS OTPACIIbIO, HOBBIX IOJXOAOB K OpPraHM3allMd NPOU3BOJCTBA, NOCTWIKCHUI HAyKH M
Hay4YHO-TEXHUYECKOT0 Iporpecca B MPOH3BOCTBO.

B ycioBHsAX OrpaHHYEHHOCTH BO3MOXKHOCTEH 0OIIecTBa, B TO XK€ BpeMs, HECMOTPS Ha MaKCHMAIIbHYIO
HNOAJEPKKY TOCYIapcTBa, HAa OCHOBE CTPATETMYECKOTO aHajIW3a OCTaeTcst OONBIION NpoOieMoil HapaluBaHUE
pecypcHOro NoTeHNMa a U MOBHIIICHHE MaTePUaIbHO-TEXHHYECKOTO YPOBHS IPENIPHATHH, €ro HHIYCTpHAH3aLHs,
HCIIOJIb30BAHUC HMHTCHCHBHBIX HHHOBAIITMOHHBIX TexHojioru. Takum 06pa30M, BC€ BLIICCKA3aHHOE ONPECACINIIO
AKTYAJIbHOCTH TEMBI Hay‘-lHOﬁ CTaTbH U €€ 3BHAYUMOCTD B Pa3BUTUH SKOHOMUKU CTPAHBI.

Bwmecte ¢ TEM, HECMOTPA Ha BBICOKYIO aKTyaJIbHOCTb HpOGHeMLI u FJ'Iy6I/IHy HAay4YHOI'0 OCMBICJICHHUA, HEAOCTA-
TOYHBIH CHCTEMHBIH ITOJIXO]1 U COBPEMEHHBII SKOHOMUYECKHH TIOAX0/ HE PacCMaTPUBAIOTCS BceCTOpoHHe. Takxke BO
MHOTHX TEOPETHYECKHX XapaKTEPUCTUKAX TOJBKO OTJETbHBIE HCCIIENOBAHMS ITOCBSIIEHBl METOMOJOTHYECKUM M
MPaKTHYECKUM acleKTaM WX CTaHOBJICHHMS B YCJIOBHSIX pbIHKAa. [lo3TOMy /Il ee BOCHOJHEHHS BO3HHKAeT
HE0OXOMMOCTh PEIICHHS BOIPOCOB IOBBINICHHS YKOHOMUYECKOH 3()(HEKTUBHOCTH HPOU3BOACTBEHHBIX MPEIIPHS-
THI ITyTeM COBEPLICHCTBOBAHMUS SKOHOMUYECKOTO MEXaHN3Ma ITOBBINICHHSI KOHKYPEHTOCTIOCOOHOCTH TPEATIPUSTHH.

KaroyeBble c/10Ba: 5KOHOMUYECKUI MEXaHU3M, KOHKYPEHTOCIIOCOOHOCTh, COBEPIICHCTBOBAHHIE, SJKOHOMHYEC-
Kas 3 PEKTHBHOCTD, TIPOMBIILICHHOCTb.
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