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NAS RK is pleased to announce that News of NAS RK. Series of geology and technical sciences 
scientific journal has been accepted for indexing in the Emerging Sources Citation Index, a new 
edition of Web of Science. Content in this index is under consideration by Clarivate Analytics to be 
accepted in the Science Citation Index Expanded, the Social Sciences Citation Index, and the Arts 
& Humanities Citation Index. The quality and depth of content Web of Science offers to researchers, 
authors, publishers, and institutions sets it apart from other research  databases.  The  inclusion  of 
News  of  NAS  RK.  Series  of  geology  and  technical sciences in the Emerging Sources Citation 
Index demonstrates our dedication to providing the most relevant and influential content of geology 
and engineering sciences to our community.

Қазақстан Республикасы Ұлттық ғылым академиясы «ҚР ҰҒА Хабарлары. Геология және 
техникалық ғылымдар сериясы» ғылыми журналының Web of Science-тің жаңаланған 
нұсқасы Emerging Sources Citation Index-те индекстелуге қабылданғанын хабарлайды. Бұл 
индекстелу барысында Clarivate Analytics компаниясы журналды одан әрі the Science Citation 
Index Expanded, the Social Sciences Citation Index және the Arts & Humanities Citation Index-ке 
қабылдау мәселесін қарастыруда. Webof Science зерттеушілер, авторлар, баспашылар мен 
мекемелерге контент тереңдігі мен сапасын ұсынады. ҚР ҰҒА Хабарлары. Геология және 
техникалық ғылымдар сериясы Emerging Sources Citation Index-ке енуі біздің қоғамдастық 
үшін ең өзекті және беделді геология және техникалық ғылымдар бойынша контентке 
адалдығымызды білдіреді.

НАН РК сообщает, что научный журнал «Известия НАН РК. Серия геологии и технических 
наук» был принят для индексирования в Emerging Sources Citation Index, обновленной версии 
Web of Science. Содержание в этом индексировании находится в стадии рассмотрения 
компанией Clarivate Analytics для дальнейшего принятия журнала в the Science Citation Index 
Expanded, the Social Sciences Citation Index и the Arts & Humanities Citation Index. Web of 
Science предлагает качество   и  глубину   контента   для   исследователей,  авторов,  
издателей  и  учреждений. Включение Известия НАН РК. Серия геологии и технических 
наук в Emerging Sources Citation Index демонстрирует нашу приверженность к наиболее 
актуальному и влиятельному контенту по геологии и техническим наукам для нашего 
сообщества.

NAS RK is pleased to announce that Bulletin of NAS RK scientific journal has been accepted 
for indexing in the Emerging Sources Citation Index, a new edition of Web of Science. Content 
in this index is under consideration by Clarivate Analytics to be accepted in the Science Citation 
Index Expanded, the Social Sciences Citation Index, and the Arts & Humanities Citation Index. 
The quality and depth of content Web of Science offers to researchers, authors, publishers, and 
institutions sets it apart from other research databases. The inclusion of Bulletin of NAS RK in the 
Emerging Sources Citation Index demonstrates our dedication to providing the most relevant and 
influential multidiscipline content to our community.

Қазақстан Республикасы Ұлттық ғылым академиясы «ҚР ҰҒА Хабаршысы» ғылыми 
журналының Web of Science-тің жаңаланған нұсқасы Emerging Sources Citation Index-те 
индекстелуге қабылданғанын хабарлайды. Бұл индекстелу барысында Clarivate Analytics 
компаниясы журналды одан әрі the Science Citation Index Expanded, the Social Sciences 
Citation Index және the Arts & Humanities Citation Index-ке қабылдау мәселесін қарастыруда. 
Web of Science зерттеушілер, авторлар, баспашылар мен мекемелерге контент 
тереңдігі мен сапасын ұсынады. ҚР ҰҒА Хабаршысының Emerging Sources Citation Index-
ке енуі біздің қоғамдастық үшін ең өзекті және беделді мультидисциплинарлы контентке 
адалдығымызды білдіреді. 

НАН РК сообщает, что научный журнал «Вестник НАН РК» был принят для 
индексирования в Emerging Sources CitationIndex, обновленной версии Web of Science. 
Содержание в этом индексировании находится в стадии рассмотрения компанией 
Clarivate Analytics для дальнейшего принятия журнала в the Science Citation Index Expanded, 
the Social Sciences Citation Index и the Arts & Humanities Citation Index. Web of Science 
предлагает качество и глубину контента для исследователей, авторов, издателей и 
учреждений. Включение Вестника НАН РК в Emerging Sources Citation Index демонстрирует 
нашу приверженность к наиболее актуальному и влиятельному мультидисциплинарному 
контенту для нашего сообщества.
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PUBLIC RELATIONS AS A PART MARKETING COMMUNICATIONS

Abstract. This article “Public Relations as a Part of Marketing Communications” reveals the theoretical 
foundations, analyzes the definitions. The analysis showed that public relations are an integral part of 
marketing communications with great potential for achieving the company’s communication goals and 
appropriately complement other tools of the communication complex within the framework of integrated 
marketing communications. 

The principles on which the activities of public relations are based are revealed, and the main functions 
of public opinion are highlighted: information function - collection of information; analytical function - 
information processing; evaluation function - evaluation of processed information; constructive function - 
search for solutions, development of the necessary direction of public opinion. We must understand that 
information work is one of the forms of social management, and its result can and must be considered 
purposeful interaction with society, bringing it to a state in which this or that problem will be solved or 
become less acute. Thus, a public relations specialist must be in constant dialogue with various structures of 
civil society, in a two-way, balanced communication.

Key words: marketing, public relations, PR-campaign, principles, functions of PR-communication.

Introduction. After a basic outline concerning the field of marketing, which is very broad and to which 
public relations belongs as one of the disciplines of the communication mix, comes the key part of the 
theoretical basis devoted in detail to the issue of public relations. The importance of this area has been 
growing significantly in recent years, thus gaining a strong place in integrated marketing communication. 
(Přikrylová&Jahodová, 2010) In comparison with the previous part, more space is devoted to this sub-area 
of marketing, which is understandable given the topic of the work. On the other hand, the space is devoted 
mainly to those areas of public relations that are related to the subject of the following practical part. 

It is impossible to give a clear definition of public relations (abbreviation PR), which is often literally 
translated as “public relations” or “public relations”, for a simple reason - there is no such definition. More 
than 40 years ago, Harlow (1976) collected 472 definitions of public relations. Based on their analysis, it 
offers its definition, which mentions that it is “a specific management function that helps to establish and 
maintain two-way communication, understanding, acceptance and cooperation between the organization and 
its audiences; includes managing problems or topics, enabling management to be informed and accountable 
to public opinion. (Harlow 1976, p. 36) Similar phrases, such as management functions, communication, and 
mutually beneficial relationships between organizations and audiences, are used by other PR theorists. In 
addition, Cutlip, Center & Broom (2006) emphasize that these are mutually beneficial relationships. Authors 
Grunig and Hunt (1984, p. 6) then state in their simple definition that public relations is “the management 
of communication between an organization and its audiences.” The Czech author Ftorek (2009, p. 15) in his 
definition points out the fact that the meaning of public relations is to “create a predefined perception of the 
presented subject”. 

It is clear from the definitions that this is a planned, systematic and long-term activity, and that public 
relations in the perception of experts shifts between the terms “managed communication” and “two-way 
relationship of communication between the organization and the audience”. Often mentioned audiences 
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with means different target groups and not the general public as such. (Kopecký, 2013) These target 
groups (audiences) can be perceived as so-called stakeholders. These are persons who may be affected by 
communication or other activities of the organization. (Freeman, Harrison & Wicks 2007) As Lubbe (2004) 
points out, it is a communication process aimed at building relationships, maintaining image, minimizing 
reputation threats and thus essentially promoting the survival of organizations.

Materials and methods. In the research process were used the general methods of scientific knowledge, 
namely empirical research methods (observation, comparison, measurement, experiment) and theoretical 
research methods (abstraction, analysis and synthesis, idealization, induction and deduction, mental modeling, 
ascent from abstract to concrete).

The empirical level of knowledge includes: observation of phenomena, accumulation and selection of 
facts, and the establishment of relationships between them.

The theoretical level was associated with the predominance of mental activity, with the comprehension 
of empirical materials, its processing. At the theoretical level, we have revealed the internal structure and 
regularity of the development of the territorial system and phenomena, their interaction and conditionality.

Results. There is still often no distinction between public relations and advertising among the general 
public. A relatively widespread but erroneous definition is that “PR is free advertising”. (Hejlová, 2015) This 
is due to the fact that these two disciplines have a few elements in common in general. For recipients of a 
message, when looking at PR and advertising, the most typical identical feature is the use of the same media. 
However, it is well known, especially to the professional public, that there are several characteristics that 
distinguish these disciplines. Probably the most fundamental is the fact that the placement of public relations 
outputs in the media is free of charge compared to advertising. Another key difference is the low degree of 
control over the media communication in the case of public relations, while at the ad goes about its control, 
not only the content but also the timing. In favor of PR plays on the other hand, the fact that in comparison 
with advertising is the credibility of the present communication is relatively high, and it also because it 
is harder to recognize. (Přikrylová&Jahodová, 2010) Finally, even PR is not free. Unlike advertising, the 
contracting authority does not pay the given space for the publication of the message, however, it still has to 
pay manpower to arrange for the given message to be given space in the medium free of charge. (Hejlová, 
2015) 

A few years ago, there was a situation that evokes the impression that PR and advertising are in competition 
with each other. In their publication Ries and Ries (2004), the marketing communication experts, indicated 
that advertising time is irreversible. They argued that it had lost its main - persuasive - function, as evidenced 
by the fact that most of today’s already renowned brands (eBay, Amazon, Starbucks) were communicated 
through PR at the expense of advertising when entering the market. The book provoked strong criticism, and 
after a few years saw the light of day a publication bearing the exact opposite title (Engeseth, 2009) reflecting 
the modernization of the advertising industry and its ability to effectively influence consumers. 

The field of public relations is not very popular with the general public for several reasons. It ‘s due to both 
the very ignorance of this field, which has moreover rooted in perceived pejorative propaganda (in addition 
to their own workers PR often are not able to describe the nature of their work), but also a balancing act on 
the edge of ethical conduct mergers or handling. (Hejlová, 2015) Paradoxically, this negative perception 
also applies to the perception of the journalistic community. (Kopecký, 2013) At the same time, the ideal 
relationship between PR staff and journalists is partnership (although it often does not look like that), mainly 
because the journalist decides on the final form of the output. (Karlíček, 2016)

From the presented definitions of the field of public relations, it can be concluded that its main task is 
to conduct two-way communication between the organization and target groups (resp. Stakeholders). An 
integral part of this discipline is positive publicity, which can be understood as public awareness. The main 
task of public relations professionals in the 21st century is to reduce ambiguity in society and thus enable 
the search for security. (Gregory &Halff, 2013) While positive publicity is the result of the systematic and 
systematic work of PR professionals, negative publicity arises independently of these activities and cannot be 
managed. (Přikrylová&Jahodová, 2010) Hejlová (2015) in her publication presents four key tasks of public 
relations, which lead to the main general goal, which is the already mentioned creation of trust between the 
organization and stakeholders. The individual tasks are persuading and influencing, informing, building long-
term relationships and contributing to the good name of the organization. By organizations are meant not only 
commercial but also non-commercial organizations and individuals, such as celebrities. (Karlíček, 2016) 

Objectives in the field of public relations can be divided into strategic ones, which have a longer-term 
character and tactical ones, characterized by a short-term nature. Tactical goals should be in line with strategic 
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ones and lead to their achievement. (Svoboda, 2009) While this author states in the book that PR goals should 
only be realistic, correctly defined and current, Hejlová (2015) in her publication emphasizes the fact that 
goals should meet all the characteristics of the English acronym SMARTER:

• Specific - specific
• Measurable - measurable, can be checked and verified
• Achievable - realistic and reflective assignment
• Relevant - enabling results to be achieved
• Time limited - time-bound
• Evaluated - evaluated at the end of the communication
• Reviewed - continuously and gradually evaluated in the case of long-term cooperation
Goals in public relations are achieved through PR campaigns, the process of which was divided by Cutlip 

and Center (2006) into a four-step process involving information retrieval, planning, communication and 
evaluation. As Hejlová (2015) points out, many theorists neglect the budget, which significantly limits 
individual campaigns and thus the whole strategy.

There is no uniform agreement in the theory of public relations when trying to categorize individual areas, 
activities and tools. (Hejlová, 2015) For example, many authors agree on the importance of distinguishing 
between internal and external communication, but the target groups in a given division differ. While Hejlová 
(2015) and Svoboda (2009) include only employees, top management and possibly shareholders in internal 
communication, Přikrylová&Jahodová (2010) perceive the internal public as a broader concept and include 
stakeholders such as suppliers and customers or the immediate environment. Other authors consider them to 
be the target groups dealt with by external PR. 

Depending on which stakeholders are targeted, there are various sub-activities within public relations. 
Community relations are talked about in relation to local communities, communication with the public 
administration and legislators is called public affairs, towards its own employees it is communicated through 
internal communication and communication using journalists is called media relations. (Karlíček, 2016) 
All authors deal with the issue of crisis communication as part of public relations, Caywood (2003) also 
mentions the importance of investor relations. Other authors, such as Svoboda (2009), are also adding other 
activities, such as issue management. Public relations is very often strongly associated with CSR activities 
- corporate social responsibility. This is often associated with corporate PR, which focuses on building trust 
in the organization as a whole and its leaders, while the subject of product PR, individual products, whether 
tangible or intangible, are communicated in both the B2B and B2C markets. With the expansion of the 
Internet, online PR is also gaining momentum. (Hejlová, 2015) Individual industries also have different 
specifics. Caywood (2003), for example, demonstrates differences in pharmacy, insurance, healthcare, sports, 
and more in his publication  

The difference in the classification of these individual areas of public relations within the theory is not 
essential for this work and its goals. The key is the agreement in terminology and therefore the possibility 
to further approach those areas and activities in the field of PR (including their tools), which the reader will 
encounter in the practical part. For this reason, on the contrary, it will continue to be abstracted, for example, 
from areas such as public affairs, issue management or internal communications and others.

Discussion. Public relations are an integral part of marketing communication with great potential to meet 
the company’s communication goals and appropriately complement other tools of the communication mix 
within integrated marketing communication. 

The objective was to reveal current tendencies in the field of public relations, which in the second decade 
of the 21st century determine the direction of activities of companies specializing in this tool of marketing 
communication. The basis for achieving the set goals of the work became (i) secondary research working with 
internal data of one of the largest PR agencies on the Czech market, (ii) also conducting primary research in 
the form of free expert interviews with PR professionals of this company. The obtained secondary data directly 
from the internal database of the agency was subjected to comparative media analysis and supplemented by 
analysis of data obtained from expert interviews, which allowed the author to name specific trends resulting 
from implemented communication PR campaigns in 2013 and 2017. The aim of this work was not to evaluate 
and compare the results. campaigns, but on the basis of the analysis associated with them, compile a list of 
trends that resulted from either the similar features of the two campaigns or their biggest differences. 

Thanks to the research, the author comes up with a list of six trends which, according to the researched data, 
enter into the daily practice of PR agencies in creating similar campaigns, which were analyzed in this work. 
The first and biggest phenomenon is the emergence and dynamic development of a new media type - social 
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networks of influencers. While in the year 2013, this type of media was not included in the communication, in 
2017 he was already covered in a separate part of the action and outcomes in these platforms have played an 
important part of the campaign. The second mentioned trend is a shift in the level of viewership of individual 
media types within the target audiences. Enormous progress has been made during the period under review 
by online media, whose increase in consumption is enormous. Public relations professionals, on the other 
hand, have been observers of a gradual decline in print media readership for several years. Experts strongly 
emphasized and an important trend in the field of PR is work within media relations. An active approach to 
establishing personal contacts and developing mutual relations with representatives of individual media are 
considered a huge competitive advantage, and thus the alpha and omega of satisfying the needs of clients in 
this field. The fourth trend based on the research is the current involvement of celebrities and other celebrities 
in communication campaigns. This element, in theory called celebrity endorsement, was part of both compared 
campaigns and also, according to expert interviews, is still a handy tool when PR professionals can work with 
it appropriately and support their own communication goals. The fifth trend that the author identifies based on 
the analyzed data, the creation of diverse content within a communication issue, which addresses what might 
widest range of differently oriented media. The latter, but certainly not the least important or typical, is the 
trend regarding the continuous use of AVE metrics in measuring the results of PR campaigns. Despite the fact 
that this metric has been criticized for several years and the so-called Barcelona Principles, widely accepted 
by experts, call this methodology an unacceptable method of measurement, in the practice of agency public 
relations it is still a commonly used method according to available data.   

Conclusion. The author is aware that the list of current trends in public relations at the beginning of the 
21st century is not exhaustive. Nevertheless, the goal set in the introduction of the thesis is considered fulfilled 
when it presents current trends that can be observed on the basis of the research. It is based on work with 
secondary and primary data related to professionally implemented campaigns within the PR communication 
of a company operating in the field of retail development. The results of this diploma thesis thus open up 
space for further research work dealing with the issue of public relations, which can use other methods 
to supplement or specify this list of current public relations trends from the perspective of PR agencies. 
Furthermore, it is possible to verify the above-mentioned trends by one of the quantitative research methods 
among experts from the ranks of PR agencies and to find out how widely perceived and possibly used these 
trends are among experts in Czech public relations. Last but not least, another interesting opportunity for 
continuing this work is emerging in the next few years, when the developer has entered another Prague 
shopping center and intends to similarly reconstruct and expand it, followed by a similar road. 

 Адильбек Торебек
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ҚОҒАММЕН БАЙЛАНЫС МАРКЕТИНГТІК КОММУНИКАЦИЯНЫҢ 
БӨЛІГІ РЕТІНДЕ

Аннотация. «Қоғаммен байланыс маркетингтік коммуникацияның бөлігі ретінде» мақаласында 
теориялық негіздер ашылып, анықтамаларға талдау жасалды. Талдау көрсеткендей, қоғаммен 
байланыс компанияның коммуникациялық мақсаттарына жету үшін үлкен әлеуеті бар маркетингтік 
коммуникацияның ажырамас бөлігі болып табылады және интеграцияланған маркетингтік 
коммуникациялар аясында коммуникациялық кешеннің басқа құралдарын тиісті түрде толықтырады.

Қоғаммен байланыс қызметі негізделетін қағидаттар ашылды және қоғамдық пікірдің негізгі 
функциялары анықталды: ақпараттық функция – ақпарат жинау; аналитикалық функция – ақпаратты 
өңдеу; бағалау функциясы – өңделген ақпаратты бағалау; конструктивті функция – шешім жолдарын 
іздеу, қоғамдық пікірдің қажетті бағытын әзірлеу. Ақпараттық жұмыс Әлеуметтік басқарудың бір түрі. 
Қоғаммен байланыс жөніндегі маман екі жақты, теңдестірілген байланыс жағдайында азаматтық 
қоғамның әртүрлі құрылымдарымен тұрақты диалогта болуы керек.

Түйін сөздер: маркетинг, қоғаммен байланыс, PR науқаны, принциптері, PR байланысының 
функциялары.
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СВЯЗИ С ОБЩЕСТВЕННОСТЬЮ КАК ЧАСТЬ МАРКЕТИНГОВЫХ 
КОММУНИКАЦИЙ

Аннотация. В данной статье «Связи с общественностью как часть  маркетинговых коммуникаций» 
раскрыты теоретические основы, проведен анализ дефиниций. Анализ показал, что связи с 
общественностью являются неотъемлемой частью маркетинговых коммуникаций с большим 
потенциалом для достижения коммуникационных целей компании и надлежащим образом дополняют 
другие инструменты коммуникационного комплекса в рамках интегрированных маркетинговых 
коммуникаций.

Раскрыты принципы, на которых основывается деятельность связей с общественностью, и 
выделены основные функции общественного мнения: информационная функция – сбор информации; 
аналитическая функция – обработка информации; оценочная функция – оценка обработанной 
информации; конструктивная функция – поиск путей решения, выработка необходимого направления 
общественного мнения. Мы должны понимать, что информационная работа – это одна из форм 
социального управления, и результатом ее может и должно считаться целенаправленное взаимодействие 
с обществом, приведение его к такому состоянию, в котором та или иная проблема будет решена 
или станет менее острой. Таким образом, специалист по связям с общественностью должен быть в 
постоянном диалоге с различными структурами гражданского общества, в условиях двусторонней, 
сбалансированной связи.

Ключевые слова: маркетинг, связи с общественностью, PR-кампания, принципы, функции PR-
коммуникации.
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ҚР ҰҒА АКАДЕМИКТЕРІНІҢ ЖЕТІСТІКТЕРІ

Юбилей-70 лет
КОРИФЕЙ 
ФИЛОСОФСКОЙ 
НАУКИ

                                     
У казахского народа много достойных сынов и дочерей, 

которыми по праву можно гордиться. И один из них корифей 
философской науки, академик НАН РК Нур Серикович 
Кирабаев.  В эти дни вся философская общественность 
Казахстана, России отмечает 70-летний юбилей выдающегося 
учёного и мыслителя, крупнейшего представителя евразийской 
философской мысли и общественно- педагогического деятеля 
Н.С. Кирабаева.  

Я давно знаю и знаком с научными работами академика НАН РК, доктора философских наук, 
профессора Кирабаева Нура Сериковича.  Он видный учёный, гордость философской науки.  Он 
окончил философский факультет МГУ им. Ломоносова (1974).  Трудовую деятельность начинал в 
качестве младшего научного сотрудника Института философии и права АН Казахская ССР.  Окончил 
аспирантуру по кафедре истории зарубежной философии МГУ (1978).  Работает в системе высшего 
образования около 40 лет (Российский университет дружбы народов РУДН).  Начиная с 1979 г.: 
ассистентом (1979-1981),  старшим преподавателем (1981-1982),  доцентом (1982-1988), зав. кафедрой 
философии  (1988 -1992), зав. кафедрой истории философии ( 1992-1993), с апреля по август  1993 
года зав. отделением  философии,  с 1993 по 1994- зам. начальника  управление Ближнего и Среднего 
Востока МИД Республики Казахстан,  1994 и по настоящее время зав. кафедрой  история философии,  
с 1996 г. декан факультета гуманитарных и социальных наук, с 2006 г.- проректор РУДН  по научной 
работе.  

Профессор Кирабаев Н.С.-  известный, признанный специалист в мире по истории арабо-
мусульманской философии.  В области арабо-мусульманской философии он провел первое в 
российской, казахстанское и мировой историко-философской литературе комплексное исследование 
социальной философии мусульманского Средневековья, показав взаимосвязь философии 
и мусульманского права, раскрыв ключевую роль последнего в мусульманской идеологии.  
Мусульманское право при этом рассматривается как одна из первых форм теоретического знания, 
в рамках которого были сформулированы основные проблемы и методы гуманитарных наук на 
мусульманском Востоке.  Большое внимание в своих научно-исследовательских работах он уделяет 
реконструкции парадигмы классической арабо-мусульманской философии, анализу формирования 
и функционирования политико-правовой культуры ислама, рассматривая мусульманское право как 
концепцию "сокральной" легитимности государства, показывая влияние политических доктрин 
на практику развития Арабского Халифата.  В его работах дан развернутый и целостный научный 
анализ формирования и развития социальной философии восточного перипатетизма от учения о 
добродетельном городе аль-Фараби до концепции идеального государства Ибн-Рушда в духе идей 
"естественного права".  Особое внимание при этом уделяется философии истории Ибн-Хальдуна 
и особенностям гуманистических традиций классической арабо-мусульманской философии.  За 
последние годы им опубликованы работы по проблемам кросскультурного взаимодействия западных 
и восточных цивилизаций, в которых раскрываются проблемы открытости цивилизация к диалогу, 
вопросы устойчивости межцивилизационного диалога в процессе развития философского знания, а 
также по вопросам модернизации высшего образования в России, Евразии в контексте Болонского 
процесса.  

Профессор Кирабаев Н.С.  является одним из новаторов, пионеров, основоположников развития 
такого важного философское направления как философская компаративистика.  В 1991 году на 
базе Российского университета дружбы народов, им был открыт Межвузовский центр по изучению 
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философии и культуры Востока, который в 2004 году был переименован Межвузовский центр 
гуманитарного образования по философской корпоративистики.  В рамках этого центра было 
подготовлено более 30 кандидатов и докторов наук, около 50 монографий и сборников научных 
трудов и на его базе международных философских симпозиумах и методологических семинарах 
"Сагадиевские чтения" обсуждались проблемы философской компаративистики учёными более чем 
из 30 стран арабского Востока, Индии, ЮАР,  стран Центральной Азии,  Франции,  Германии,  США,  
Канады, Казахстана и ряда стран СНГ.  Важное значение имеет его международная программа "Диалог 
цивилизации: Восток-Запад" в рамках которой проходят ежегодные конференции учёных России и 
Египта.  За годы работы указанного центра по его инициативе и при личном участии было проведено 
12 международных философских симпозиумов «Диалог цивилизации: Восток-Запад».  

Профессор Кирабаев Н.С.  опубликовал более 200 научных и учебно-методических работ, 
включая 10 монографии, 10 учебных пособий и разделов в учебниках.  Его научные труды получали 
высокую оценку среди научной общественности в мире.  Он подготовил 17 кандидатов и 3 докторов 
философских наук.  

Профессор Кирабаев Н.С.  внёс большой вклад в создание творческого, дисциплинированного, 
дружного коллектива отделения философии и факультета гуманитарных и социальных наук.  При 
его непосредственном и активном участии была проведена большая работа по открытию новых 
специальностей "Социология", "Международные отношения", "Политология", "Государственное и 
муниципальное управление", "Искусство и гуманитарные науки" в РУДН.  По инициативе его и при 
непосредственном его участии реализуются совместные магистерские программы по гуманитарным и 
социальным наукам с ведущими университетами Франции, Великобритании, Германии, Китая.

Большую работу профессор Кирабаев Н.С.  ведёт как проректор по научной работе.  Не случайно 
Российский Университет дружбы народов последние 10 лет занимает 3-4 места в рейтингах среди вузов 
и университетов РФ, а также достойно представлен в международных рейтингах.  Уделяя большое 
внимание международному научному сотрудничеству, подготовке кадров высшей квалификации, 
особое внимание им уделяется повышению научного авторитета РУДН. Учёные РУДН активно 
сотрудничают с ведущими вузами Казахстана в научно-образовательной деятельности. 

Академик Н.С. Кирабаев является главным редактором журнала "Вестник РУДН. Серия 
философия", председателем   докторского Совета по философии, членом экспортного совета по 
философии, социологии и культурологии ВАК РФ и т.д.  Надо подчеркнуть, что он внёс выдающийся 
вклад в развитии философской науки.  

За активную научную и общественно-педагогическую деятельность он награждён 4 орденом 
и медалью, нагрудными знаками СССР, России и Казахстана, почётный профессор Евразийского 
национального университета им. Л.Гумилева.  

В день 70-летнего юбилея хочется пожелать уважаемому Нуру Сериковичу крепкого здоровья, 
благополучия,  счастья,  дальнейших творческих успехов и всего наилучшего. 

Раушанбек Абсаттаров,                                                                                                    
 член-корреспондент НАН РК, доктор философских наук, профессор                                          
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ПОДАРОК УЧЕНОГО ЮБИЛЕЮ 
РОДИНЫ

  Недавно в Институте социальной экономики и финансов (г.Алматы) впервые в мировой науке 
был открыт новый научный Закон «О сохранении и комплексном развитии этносов посредством 
спасительной Гармонии на истинно духовной основе». Автором Открытия является академик 
Национальной академии наук Республики Казахстан Ураз Баймуратов, который посвящает его 
30-летию Независимости Республики Казахстан. Об этом им было заявлено на одной научно-
практической конференции. 

  В свое время, в конце 80-х годов прошлого столетия, он был разработчиком политико-экономической 
триады о Независимости нашей страны и других республик Советского Союза, переходе к рыночным 
отношениям и о введении национальной валюты «тенге». 

 Современная действительность показывает успешность развития нашего суверенного государства.

Координатор Института  Г.Амирова
04.10.2021 г.
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