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NAS RK is pleased to announce that Bulletin of NAS RK scientific journal has been accepted 
for indexing in the Emerging Sources Citation Index, a new edition of Web of Science. Content 
in this index is under consideration by Clarivate Analytics to be accepted in the Science Citation 
Index Expanded, the Social Sciences Citation Index, and the Arts & Humanities Citation Index. 
The quality and depth of content Web of Science offers to researchers, authors, publishers, and 
institutions sets it apart from other research databases. The inclusion of Bulletin of NAS RK in the 
Emerging Sources Citation Index demonstrates our dedication to providing the most relevant and 
influential multidiscipline content to our community.

Қазақстан Республикасы Ұлттық ғылым академиясы «ҚР ҰҒА Хабаршысы» ғылыми 
журналының Web of Science-тің жаңаланған нұсқасы Emerging Sources Citation Index-те 
индекстелуге қабылданғанын хабарлайды. Бұл индекстелу барысында Clarivate Analytics 
компаниясы журналды одан әрі the Science Citation Index Expanded, the Social Sciences 
Citation Index және the Arts & Humanities Citation Index-ке қабылдау мәселесін қарастыруда. 
Web of Science зерттеушілер, авторлар, баспашылар мен мекемелерге контент 
тереңдігі мен сапасын ұсынады. ҚР ҰҒА Хабаршысының Emerging Sources Citation Index-
ке енуі біздің қоғамдастық үшін ең өзекті және беделді мультидисциплинарлы контентке 
адалдығымызды білдіреді. 

НАН РК сообщает, что научный журнал «Вестник НАН РК» был принят для 
индексирования в Emerging Sources CitationIndex, обновленной версии Web of Science. 
Содержание в этом индексировании находится в стадии рассмотрения компанией 
Clarivate Analytics для дальнейшего принятия журнала в the Science Citation Index Expanded, 
the Social Sciences Citation Index и the Arts & Humanities Citation Index. Web of Science 
предлагает качество и глубину контента для исследователей, авторов, издателей и 
учреждений. Включение Вестника НАН РК в Emerging Sources Citation Index демонстрирует 
нашу приверженность к наиболее актуальному и влиятельному мультидисциплинарному 
контенту для нашего сообщества.
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PR-COMMUNICATION IN MODERN SOCIETY 

Abstract: this article is devoted to the development of modern PR communication, it comes out of fairly 

common practice of cooperation between companies with specific business topic and the specialized PR 

agency, which is the result of the phenomenon of recent years - outsourcing. In this work, the author uses the 

unique possibilities of accessing the internal data of a leading foreign PR agency. The data on the basis of 

which the author reflects the trends of recent years refers to the implemented communication PR-campaigns 

in 2015 and 2020 for a transnational company operating in the market in the field of development in the retail 

market. The aim of this work is to use research based on the analysis of real data obtained from practice to 

identify and present a list of trends in PR that shape ongoing campaigns and everyday practice. 

A narrow theoretical context is considered and the main concepts are determined using world literature. 

Public relations are an integral part of the communications complex, one of the elements of the marketing mix. 

The largest space is allocated directly to the area of public relations, including key tactics, methods and tools 

that are further developed in practice. The research methodology is presented, which is the measure of all work 

and the content of the main part. In connection with the purpose of the work, the author first analyzes the 

secondary internal data of the PR-agency. This is a comparative media analysis that compares two nearly 

identical PR campaigns four and a half years apart using selected metrics and other key measurement criteria. 

Since simple secondary research was not enough to achieve the stated goals, his author's research complements 

the primary research based on data collected in the form of separate interviews with experts, in which the 

results of comparative media analysis are interpreted in the context of PR agency practice and reflected in the 

context of many years of experience of managers in this area. It is on the basis of the analysis of secondary 

and primary data that the author compiles a list of some trends characterizing the practice of agencies in this 

area of communication. 

Key words: marketing, public relations, PR-campaign, efficiency, PR-agencies, PR-communications, 

outsourcing. 

Introduction. This paper deals with this issue 

when it comes out from within fairly common 

practice of cooperation between companies with a 

certain subject business and specialized PR agency, 

which is the result of a phenomenon recent years - 

outsourcing. In this work, the author uses the unique 

possibilities of access to internal data of a leading 

Czech PR agency, and this is its great added value. 

The data on the basis of which the author reflects 

the trends of recent years relate to the already 

implemented communication PR campaigns for a 

multinational company in the field of development 

in the retail market. The aim of this work is to use 

the research based on the analysis of real data 

obtained from practice to name and present a list of 

trends and tendencies in PR, which shape the 

implemented campaigns and daily practice.  

Based on the research the author came up with 

a list of six trends which, according to the research 

data, enter into the daily practice of PR agencies in 

creating similar campaigns, which were analyzed in 

this work. The first and biggest phenomenon is the 

emergence and dynamic development of a new 

media type - social networks of influencers. The 

second mentioned trend is a shift in the level of 

viewership of individual media types within the 

target audiences. An active approach to establishing 

personal contacts and developing mutual relations 

with representatives of individual media are 

considered a huge competitive advantage, and thus 

the alpha and omega of satisfying the needs of 

clients in this field. The fourth trend based on the 

research is the current involvement of celebrities 

and other celebrities in communication campaigns. 

The fifth trend that the author identifies based on the 

analyzed data, the creation of diverse content within 

a communication issue, which addresses what might 

widest range of differently oriented media. The 

latter, but certainly not the least important or typical, 

is the trend regarding the continuous use of AVE 
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metrics in measuring the results of PR campaigns. 

Despite the fact that this metric has been criticized 

for several years and the so-called Barcelona 

Principles, widely accepted by experts, call this 

methodology an unacceptable method of 

measurement, in the practice of agency public 

relations it is still a commonly used method 

according to available data. Materials and 
methods. In the research process were used the 

general methods of scientific knowledge, namely 

empirical research methods (observation, 

comparison, measurement, experiment) and 

theoretical research methods (abstraction, analysis 

and synthesis, idealization, induction and 

deduction, mental modeling, ascent from abstract to 

concrete). 

The empirical level of knowledge includes: 

observation of phenomena, accumulation and 

selection of facts, and the establishment of 

relationships between them. 

The theoretical level was associated with the 

predominance of mental activity, with the 

comprehension of empirical materials, its 

processing. At the theoretical level, we have 

revealed the internal structure and regularity of the 

development of the territorial system and 

phenomena, their interaction and conditionality. 

Results. Evaluating the benefits of public 

relations is very complicated and there is basically 

no universal method for it. It is possible to compare 

the situation before and after the implementation of 

PR activities and possibly compare the situation 

with other entities (so-called benchmarking), 

however, it is difficult to abstract from the 

surrounding influences in communication. As 

mentioned earlier, PR is only one communication 

tool that is used in parallel with others (e.g. 

advertising), so it is difficult to attribute the results 

of PR specifically in integrated campaigns. 

(Hejlová, 2015). 

Measurement and evaluation is directly linked 

to the specific goals of the PR campaign. (Svoboda, 

2009) Organizations set key performance 

indicators, so-called KPIs (key performance 

indicators), in which they measure their results. 

However, the most common methods are still 

monitoring, tracking, analysis of crisis issues or 

opinion polls, which have become much more 

sophisticated in the last few years. (Hejlová, 2015) 

However, this area is criticized by Watson and 

Noble (2014), because most research is focused on 

the mere analysis of media outcomes, while not 

paying attention to pretests and posttests, which 

could reflect a change in audience perception.  

Theoretical models for measuring the effects of 

PR exist, but according to Watson and Noble 

(2007), practitioners often do not know them at all, 

and although these models are often very complex, 

PR specialists do not use them for various reasons. 

However, this does not mean that it is not measured 

at all in practice. In particular, large business 

organizations place great emphasis on 

measurement, while governmental or non-profit 

organizations measure PR activities minimally. 

The analytical tools used for measurement in 

public relations are media monitoring, on the basis 

of which the number of outputs, their impact on the 

target audience and sometimes also tonality in the 

sense of "negative", "neutral" or "positive" with 

regard to their nature is determined. (Ftorek, 2012) 

Public opinion polls are also offered in various 

ways, but due to their laboriousness, they are not 

widely used in practice. The most well-known, but 

also very controversial tool for measuring in public 

relations is the so-called AVE. 

AVE (advertising value equivalency) is a 

method frequently used for measuring PR, 

especially among PR agencies. However, its critics 

point out the fact that it does not fully express the 

value of PR. Under this method, it is assumed that 

the output based on PR activities is equivalent to a 

published or broadcast advertisement at the same 

time in the same medium. This output is assigned a 

list price of advertising, which in practice is often 

multiplied by a certain coefficient (in the order of 

three to ten times). The resulting amount is then 

equal to the saved price for the advertised 

advertisement. Although the very fact that AVE 

puts public relations outputs at the level of 

advertising is unacceptable to theorists, in practice 

this metric is often used to legitimize costs. 

(Hejlová. 2015).  

PR agencies. There are two basic 

organizational solutions in the approach to public 

relations. Either specialists deal with this issue 

directly in the given organization, within the so-

called in-house department. It also offers the use of 

external resources and cooperation with a 

communication agency in general, or a specialized 

PR agency. Some of these agencies in the Czech 

Republic are associated in the Association of PR 

Agencies (APRA). (Hejlová, 2015) As elsewhere in 

the world, in the Czech Republic, corporate PR 

departments mainly have larger companies. Smaller 

organizations then work closely with PR 

consultants or agencies. (Svoboda, 2009) There are 

many approaches to public relations management in 

an organization, while the activities of PR agencies 

are applied mainly where the organization does not 

have its own in-house department, lacks sufficient 

financial resources to effectively perform this 

discipline or does not have the necessary know-

how. (Tuesday, 2012).  
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For the general public, differences between 

agencies that deal only with certain communication 

disciplines are blurred. Even though it is the last 

time communication globally integrated 

organization, there is still a division of PR, 

advertising, digital and media agencies, whose 

activities are significantly different. However, there 

are also communication agencies, which in their 

structure bring together just more specialized 

agencies, and thus cover a large part of the 

communication disciplines used. (Hejlová, 2015).  

The main activity of PR agencies is long-term 

mutual communication between the contracting 

organization and its stakeholders. Agencies are 

mainly required to orientate themselves in the 

environment in which the organization operates, the 

best possible contacts with journalists, transparency 

and creativity. (Hejlová, 2015) The most common 

form of agency remuneration is a monthly fee (in 

practice, the English term "fee" is used more), 

which is supplemented by a fee for achieving 

specified results - the so-called success fee, or the 

actual costs of a partial activity are reimbursed. 

(campaign) and beyond them a reward for the 

implementing PR agency. (Freedom, 2009). 

The PR agency must be able to respond to 

changes in the media market and manage to target 

communication to the audience in an appropriate 

way. It is connected to the environment in which the 

organization operates through audiences, and 

therefore understanding the changes taking place in 

this environment is crucial for the organization. 

(Patel, Xavier & Broom, 2005) It is the spread of 

social media that has dramatically changed the way 

we communicate with our surroundings. According 

to (Mangold and Faulds, 2009) they have the 

potential to multiply the power of the public, which 

can influence each other through word-of-mouth in 

the online environment, and thus spread opinions 

about the organization, its activities or products. 

According to Avery et al (2011), public relations 

professionals are aware of the potential of new 

media through which to communicate with an ever-

increasing audience, but face the challenge of 

building effective online relationships. 

environment. In addition, the fact that PR 

professionals work with social networks does not 

mean that they use them successfully. (Taylor & 

Kent, 2010).  

The research question of this diploma thesis is 

what current trends in the field of public relations in 

its campaigns are used by one of the largest PR 

agencies on the Czech market and whether one of 

them is also cooperation with social media users. 

The aim of the work is to reveal changes in the 

implementation of PR campaigns carried out in 

2013 and 2017 through the analysis of secondary 

data and subsequent interviews and to evaluate their 

importance and success.  

Discussion. Public relations, sometimes 

translated into the Czech language as public 

relations, is an integral part of the communication 

mix, one of the elements of the marketing mix. 

However, there is no clear consensus among public 

relations theorists in answering the question of 

whether this area can be easily included in 

marketing in this way. Just because for many 

marketing practitioners, this tool is difficult to grasp 

and difficult to understand. Despite these 

reservations, however, according to certain theories, 

it is important to include public relations in 

integrated marketing communication. (Schultz, 

2003) In business practice, we can observe these 

efforts with regularity, because public relations are 

most often included in the agenda of marketing 

departments. And although public relations are an 

integral part of society-wide communication, 

including the public sector and non-profit 

organizations, this thesis deals with its 

implementation at the corporate level, specifically 

in cooperation with a specialized PR agency.  

Public relations is the only discipline in the 

communication mix that has not declined even in 

the period since the global economic crisis. 

(Karlíček, 2016) Like a number of other sectors but 

must also companies providing PR services to 

respond to the changes taking place are at the 

beginning of the 21st century. Some areas are 

changing at a radical pace, for example the Internet 

represents a new dimension for traditional 

marketing (Schiffman, et al, 2011), and thus also for 

public relations. On the contrary, other activities are 

only slowly adapting to market requirements and it 

is possible to find such public relations components 

that have been functional and widely used for 

several years. The employees of PR agencies react 

to this fact and the trends characterizing this field 

also adapt to it. Marketing communication, 

including public relations, is constantly evolving, 

and many changes take place in relatively short 

periods of time. This thesis deals with this issue 

when it comes out from within fairly common 

practice of cooperation between companies with a 

certain subject business and specialized PR agency, 

which is the result of a phenomenon of recent years 

- outsourcing. In this work, the author uses the

unique possibilities of access to internal data of a

leading Czech PR agency, and this is its great added

value. The data on the basis of which the author

reflects the trends of recent years relate to the

implemented communication PR campaigns in

2013 and 2017 for a multinational company

operating on the Czech market in the field of

development in the retail market. The aim of this
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work is to use the research based on the analysis of 

real data obtained from practice to name and present 

a list of trends and tendencies in PR, which shape 

the implemented campaigns and daily practice.  

Conclusion. In the theoretical part of the 

work, the author places public relations in a 

narrower theoretical context and defines the basic 

concepts using Czech and world literature. The 

largest space is devoted to the area of public 

relations itself, including key tactics, methods and 

tools, which are further worked on in the practical 

part. The following chapter presents the 

methodology of the research, which is the measure 

of the whole work and the content of the main 

practical part. In connection with the aim of the 

work, the author first performs an analysis of 

secondary internal data of a PR agency. It is a 

comparative media analysis, which compares two 

almost identical PR campaigns, which were carried 

out with a difference of four and a half years, using 

selected indicators and other key evaluation criteria 

commonly used in public relations practice. 

Because the mere secondary research was not 

sufficient to achieve the stated objectives, 

complements its author research primary based on 

data collected in the form of loose individual expert 

interviews, under which the results of the 

comparative media analysis interpreted distributed 

to the context of the practice of PR agencies and 

reflected in the context of years of experience 

executives in this field. It is on the basis of the 

analysis of secondary and primary data that the 

author comes up with a list of some trends that 

characterize agency practice in this area of 

communication.  

The main benefit of this work for the theory 

dealing with public relations is the connection with 

agency practice and the basis of research on data 

obtained from real PR communication campaigns. 

In the Czech conditions of public relations theory, 

the work is processed in this way, where the author 

conducts research from the table and complements 

it with primary research, a complete novelty. For 

practitioners working in marketing departments 

offering this work through a comprehensive theory 

of the opportunity to better understand the activities 

related to public relations as one of the 

communication tools. The results of the practical 

part can then be an inspiration for them in 

integrating public relations into the communication 

mix. PR practitioners themselves, especially those

agency, presents the work of several recent trends

that might alone watching his work during the

second decade of the twenty-first century, possibly

by the implementation of some of them to begin to

deal with.
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ҚАЗІРГІ ҚОҒАМДАҒЫ PR-КОММУНИКАЦИЯЛАР 

Аннотация: бұл мақала қазіргі заманғы PR-коммуникацияны дамыту мәселесіне арналған, ол 

компаниялардың белгілі бір бизнес тақырыбымен және мамандандырылған PR агенттігімен 

ынтымақтастығының кең таралған тәжірибесінен туындайды, бұл соңғы жылдардағы аутсорсинг 

құбылысының нәтижесі. Бұл жұмыста автор жетекші шетелдік PR агенттігінің Ішкі деректеріне қол 

жеткізудің ерекше мүмкіндіктерін пайдаланады. Соңғы жылдардағы тенденцияларды көрсететін 

мәліметтер бөлшек сауда нарығында, даму нарығында жұмыс істейтін трансұлттық компания үшін 

2015 және 2020 жылдары іске асырылған PR-кампанияларға жатады. Бұл жұмыстың мақсаты 

практикадан алынған нақты деректерді талдауға негізделген зерттеуді жүзеге асыратын науқандар мен 

күнделікті тәжірибені қалыптастыратын PR-дағы тенденциялар тізімін белгілеу және ұсыну болып 

табылады. 

Кіші көлесді теориялық контекст қарастырылып, әлемдік әдебиетті қолдана отырып, негізгі 

ұғымдар анықталды. Қоғаммен байланыс – коммуникация кешенінің ажырамас бөлігі, маркетинг 

кешенінің элементтері. Ең үлкен кеңістік тікелей қоғаммен байланыс саласына, оның ішінде болашақта 

практикада пысықталатын негізгі тактикаға, әдістер мен құралдарға арналған. Ұсынылған зерттеу 

әдістемесі барлық жұмыстың өлшемі мен негізгі бөліктің мазмұны болып табылады. Жұмыстың 

мақсатына байланысты автор алдымен PR агенттігінің екінші ішкі мәліметтеріне талдау жасайды. Бұл 

таңдалған көрсеткіштер мен басқа да негізгі бағалау критерийлерін қолдана отырып, төрт жарым 

жылдық айырмашылықпен жүргізілген екі бірдей PR науқандарын салыстыратын салыстырмалы 

медиа талдау. Мәлімделген мақсаттарға жету үшін қарапайым қайталама зерттеу жеткіліксіз 

болғандықтан, оның авторлық зерттеуі сарапшылармен жеке сұхбат түрінде жиналған мәліметтерге 

негізделген бастапқы зерттеуді толықтырады, оның аясында салыстырмалы медиа-анализдің 
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нәтижелері PR агенттіктерінің тәжірибесі аясында түсіндіріледі және осы саладағы менеджерлердің 

көп жылдық тәжірибесі аясында көрінеді. Екінші және бастапқы деректерді талдау негізінде автор осы 

байланыс саласындағы агенттіктердің тәжірибесін сипаттайтын кейбір тенденциялардың тізімін 

жасайды. 

Түйін сөздер: маркетинг, қоғаммен байланыс, PR науқаны, тиімділік, PR агенттіктері, PR 

коммуникациялары, аутсорсинг. 
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PR-КОММУНИКАЦИИ В СОВРЕМЕННОМ ОБЩЕСТВЕ 

Аннотация: данная статья посвящена вопросу развития современной PR-коммуникации, она 

выходит из довольно распространенной практики сотрудничества компаний с определенной тематикой 

бизнеса и специализированного PR-агентства, что является результатом феномена последних лет – 

аутсорсинга. В этой работе автор использует уникальные возможности доступа к внутренним данным 

ведущего зарубежных PR-агентства. Данные, на основе которых автор отражает тенденции последних 

лет относятся к реализованным коммуникационным PR-кампаниям в 2015 и 2020 годах для 

транснациональной компании, работающей на рынке в области девелопмента на рынке розничной 

торговли. Целью данной работы является использование исследования, основанного на анализе 

реальных данных, полученных из практики, для обозначения и представления списка тенденций в PR, 

которые формируют реализуемые кампании и повседневную практику. 

Рассмотрен узкий теоретический контекст и определены основные концепции с использованием 

мировой литературы. Связь с общественностью являются неотъемлемой частью комплекса 

коммуникаций, одним из элементов комплекса маркетинга. Самое большое пространство отведено 

непосредственно сфере связей с общественностью, включая ключевые тактики, методы и 

инструменты, которые в дальнейшем прорабатываются в практике. Представлена методология 

исследования, которая является мерой всей работы и содержанием основной части. В связи с целью 

работы автором сначала проводится анализ вторичных внутренних данных PR-агентства. Это 

сравнительный медиа-анализ, который сравнивает две практически идентичные PR-кампании, которые 

проводились с разницей в четыре с половиной года, с использованием выбранных показателей и других 

ключевых критериев оценки. Поскольку простого вторичного исследования было недостаточно для 

достижения заявленных целей, его авторское исследование дополняет первичное исследование, 

основанное на данных, собранных в форме отдельных интервью с экспертами, в рамках которых 

результаты сравнительного медиаанализа интерпретируются в контексте практики PR агентств и 

отражается в контексте многолетнего опыта руководителей в этой сфере. Именно на основе анализа 

вторичных и первичных данных автор составляет список некоторых тенденций, характеризующих 

практику агентств в этой области коммуникации. 

Ключевые слова: маркетинг, связи с общественностью, PR-кампания, эффективность, PR-

агентства, PR-коммуникации, аутсорсинг. 
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