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NAS RK is pleased to announce that Bulletin of NAS RK scientific journal has been accepted
for indexing in the Emerging Sources Citation Index, a new edition of Web of Science. Content
in this index is under consideration by Clarivate Analytics to be accepted in the Science Citation
Index Expanded, the Social Sciences Citation Index, and the Arts & Humanities Citation Index.
The quality and depth of content Web of Science offers to researchers, authors, publishers, and
institutions sets it apart from other research databases. The inclusion of Bulletin of NAS RK in the
Emerging Sources Citation Index demonstrates our dedication to providing the most relevant and
influential multidiscipline content to our community.

KasakcmaH Pecriybniukacbl ¥immbik fblribiM akademusicbl «KP YFA Xabapuwbicbl» fbiribiMU
XypHanbiHbiH Web of Science-miH xaHanaHfaH HyckKacbl Emerging Sources Citation Index-me
UHOekcmeriyee KabblnOaHFaHbIH xabapnaldbl. byn uHdekcmeny 6apeicbiHOa Clarivate Analytics
KomMraHusickl XypHanobl odaH opi the Science Citation Index Expanded, the Social Sciences
Citation Index xoHe the Arts & Humanities Citation Index-ke Kabbinday macerneciH Kapacmbipyda.
Web of Science 3epmmeyuwinep, aemopnap, bacnawbinap MeH MeKemeriepee KOHMeHm
mepeHOiei MeH carnacbkiH ycbiHadbl. KP ¥FA XabapwsbicsiHbiH Emerging Sources Citation Index-
Ke eHyi 6i30iH KoramOacmabIK YWiH eH e3ekmi xaHe 6edendi MyrnbmuducyuniuHapsibl KOHMeHmKe
a0arnobifbiMbI30bi 6indipedi.

HAH PK coobwaem, 4mo Hay4yHbil XypHan «BecmHuk HAH PK» 6bin npuHam Ons
uHOekcuposaHusi 8 Emerging Sources Citationindex, obHoeneHHolU eepcuu Web of Science.
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the Social Sciences Citation Index u the Arts & Humanities Citation Index. Web of Science
npednazaem Kadecmeo U anybuHy KoHmeHma 05 uccriedosamersiel, asmopos, uddamernel u
yypexdeHul. BkmoyeHue Becm+uka HAH PK e Emerging Sources Citation Index 0emoHcmpupyem
Hawy rpusepxeHHoCcMb K Haubonee akmyasibHOMY U 8/1UsiMmeribHOMY MybmuducyuniuHapHoOMy
KOHmMeHmy 05151 Haweao coobujecmea.
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(Hyp-Cynran, Kazaxcran) H =6

ABXAHOB Xankenan MaxmyToBH4, JOKTOpP UCTOPUYECKUX HayK, npodeccop, akagemuk HAH PK (Anmarsl,
Kazaxcran) H=4

BUKAHOB Axan XycamHOBHUY, JOKTOp MOJUTHUECKUX Hayk, uieH-koppecnongent HAH PK, nupektop
Wucturyra dpunocoduu, monuronorun u penuran (Ammarsr, Kazaxcran) H=1
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(Anmarsl, Kazaxcran) H=4
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PR-COMMUNICATION IN MODERN SOCIETY

Abstract: this article is devoted to the development of modern PR communication, it comes out of fairly
common practice of cooperation between companies with specific business topic and the specialized PR
agency, which is the result of the phenomenon of recent years - outsourcing. In this work, the author uses the
unique possibilities of accessing the internal data of a leading foreign PR agency. The data on the basis of
which the author reflects the trends of recent years refers to the implemented communication PR-campaigns
in 2015 and 2020 for a transnational company operating in the market in the field of development in the retail
market. The aim of this work is to use research based on the analysis of real data obtained from practice to
identify and present a list of trends in PR that shape ongoing campaigns and everyday practice.

A narrow theoretical context is considered and the main concepts are determined using world literature.
Public relations are an integral part of the communications complex, one of the elements of the marketing mix.
The largest space is allocated directly to the area of public relations, including key tactics, methods and tools
that are further developed in practice. The research methodology is presented, which is the measure of all work
and the content of the main part. In connection with the purpose of the work, the author first analyzes the
secondary internal data of the PR-agency. This is a comparative media analysis that compares two nearly
identical PR campaigns four and a half years apart using selected metrics and other key measurement criteria.
Since simple secondary research was not enough to achieve the stated goals, his author's research complements
the primary research based on data collected in the form of separate interviews with experts, in which the
results of comparative media analysis are interpreted in the context of PR agency practice and reflected in the
context of many years of experience of managers in this area. It is on the basis of the analysis of secondary
and primary data that the author compiles a list of some trends characterizing the practice of agencies in this
area of communication.

Key words: marketing, public relations, PR-campaign, efficiency, PR-agencies, PR-communications,
outsourcing.

Introduction. This paper deals with this issue
when it comes out from within fairly common
practice of cooperation between companies with a
certain subject business and specialized PR agency,
which is the result of a phenomenon recent years -
outsourcing. In this work, the author uses the unique
possibilities of access to internal data of a leading
Czech PR agency, and this is its great added value.
The data on the basis of which the author reflects
the trends of recent years relate to the already
implemented communication PR campaigns for a
multinational company in the field of development
in the retail market. The aim of this work is to use
the research based on the analysis of real data
obtained from practice to name and present a list of
trends and tendencies in PR, which shape the
implemented campaigns and daily practice.

Based on the research the author came up with
a list of six trends which, according to the research
data, enter into the daily practice of PR agencies in

— 14

creating similar campaigns, which were analyzed in
this work. The first and biggest phenomenon is the
emergence and dynamic development of a new
media type - social networks of influencers. The
second mentioned trend is a shift in the level of
viewership of individual media types within the
target audiences. An active approach to establishing
personal contacts and developing mutual relations
with representatives of individual media are
considered a huge competitive advantage, and thus
the alpha and omega of satisfying the needs of
clients in this field. The fourth trend based on the
research is the current involvement of celebrities
and other celebrities in communication campaigns.
The fifth trend that the author identifies based on the
analyzed data, the creation of diverse content within
a communication issue, which addresses what might
widest range of differently oriented media. The
latter, but certainly not the least important or typical,
is the trend regarding the continuous use of AVE
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metrics in measuring the results of PR campaigns.
Despite the fact that this metric has been criticized
for several years and the so-called Barcelona
Principles, widely accepted by experts, call this
methodology an  unacceptable method of
measurement, in the practice of agency public
relations it is still a commonly used method
according to available data. Materials and
methods. In the research process were used the
general methods of scientific knowledge, namely
empirical  research  methods  (observation,
comparison, measurement, experiment) and
theoretical research methods (abstraction, analysis
and synthesis, idealization, induction and
deduction, mental modeling, ascent from abstract to
concrete).

The empirical level of knowledge includes:
observation of phenomena, accumulation and
selection of facts, and the establishment of
relationships between them.

The theoretical level was associated with the
predominance of mental activity, with the
comprehension of empirical materials, its
processing. At the theoretical level, we have
revealed the internal structure and regularity of the
development of the territorial system and
phenomena, their interaction and conditionality.

Results. Evaluating the benefits of public
relations is very complicated and there is basically
no universal method for it. It is possible to compare
the situation before and after the implementation of
PR activities and possibly compare the situation
with other entities (so-called benchmarking),
however, it is difficult to abstract from the
surrounding influences in communication. As
mentioned earlier, PR is only one communication
tool that is used in parallel with others (e.g.
advertising), so it is difficult to attribute the results
of PR specifically in integrated campaigns.
(Hejlova, 2015).

Measurement and evaluation is directly linked
to the specific goals of the PR campaign. (Svoboda,
2009) Organizations set key performance
indicators, so-called KPIs (key performance
indicators), in which they measure their results.
However, the most common methods are still
monitoring, tracking, analysis of crisis issues or
opinion polls, which have become much more
sophisticated in the last few years. (Hejlova, 2015)
However, this area is criticized by Watson and
Noble (2014), because most research is focused on
the mere analysis of media outcomes, while not
paying attention to pretests and posttests, which
could reflect a change in audience perception.

Theoretical models for measuring the effects of
PR exist, but according to Watson and Noble
(2007), practitioners often do not know them at all,
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and although these models are often very complex,
PR specialists do not use them for various reasons.
However, this does not mean that it is not measured
at all in practice. In particular, large business
organizations  place great emphasis on
measurement, while governmental or non-profit
organizations measure PR activities minimally.

The analytical tools used for measurement in
public relations are media monitoring, on the basis
of which the number of outputs, their impact on the
target audience and sometimes also tonality in the
sense of "negative", "neutral” or "positive" with
regard to their nature is determined. (Ftorek, 2012)
Public opinion polls are also offered in various
ways, but due to their laboriousness, they are not
widely used in practice. The most well-known, but
also very controversial tool for measuring in public
relations is the so-called AVE.

AVE (advertising value equivalency) is a
method frequently used for measuring PR,
especially among PR agencies. However, its critics
point out the fact that it does not fully express the
value of PR. Under this method, it is assumed that
the output based on PR activities is equivalent to a
published or broadcast advertisement at the same
time in the same medium. This output is assigned a
list price of advertising, which in practice is often
multiplied by a certain coefficient (in the order of
three to ten times). The resulting amount is then
equal to the saved price for the advertised
advertisement. Although the very fact that AVE
puts public relations outputs at the level of
advertising is unacceptable to theorists, in practice
this metric is often used to legitimize costs.
(Hejlova. 2015).

PR agencies. There are two basic
organizational solutions in the approach to public
relations. Either specialists deal with this issue
directly in the given organization, within the so-
called in-house department. It also offers the use of
external resources and cooperation with a
communication agency in general, or a specialized
PR agency. Some of these agencies in the Czech
Republic are associated in the Association of PR
Agencies (APRA). (Hejlova, 2015) As elsewhere in
the world, in the Czech Republic, corporate PR
departments mainly have larger companies. Smaller
organizations then work closely with PR
consultants or agencies. (Svoboda, 2009) There are
many approaches to public relations management in
an organization, while the activities of PR agencies
are applied mainly where the organization does not
have its own in-house department, lacks sufficient
financial resources to effectively perform this
discipline or does not have the necessary know-
how. (Tuesday, 2012).
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For the general public, differences between
agencies that deal only with certain communication
disciplines are blurred. Even though it is the last
time  communication  globally  integrated
organization, there is still a division of PR,
advertising, digital and media agencies, whose
activities are significantly different. However, there
are also communication agencies, which in their
structure bring together just more specialized
agencies, and thus cover a large part of the
communication disciplines used. (Hejlova, 2015).

The main activity of PR agencies is long-term
mutual communication between the contracting
organization and its stakeholders. Agencies are
mainly required to orientate themselves in the
environment in which the organization operates, the
best possible contacts with journalists, transparency
and creativity. (Hejlova, 2015) The most common
form of agency remuneration is a monthly fee (in
practice, the English term "fee" is used more),
which is supplemented by a fee for achieving
specified results - the so-called success fee, or the
actual costs of a partial activity are reimbursed.
(campaign) and beyond them a reward for the
implementing PR agency. (Freedom, 2009).

The PR agency must be able to respond to
changes in the media market and manage to target
communication to the audience in an appropriate
way. It is connected to the environment in which the
organization operates through audiences, and
therefore understanding the changes taking place in
this environment is crucial for the organization.
(Patel, Xavier & Broom, 2005) It is the spread of
social media that has dramatically changed the way
we communicate with our surroundings. According
to (Mangold and Faulds, 2009) they have the
potential to multiply the power of the public, which
can influence each other through word-of-mouth in
the online environment, and thus spread opinions
about the organization, its activities or products.
According to Avery et al (2011), public relations
professionals are aware of the potential of new
media through which to communicate with an ever-
increasing audience, but face the challenge of
building effective online relationships.
environment. In addition, the fact that PR
professionals work with social networks does not
mean that they use them successfully. (Taylor &
Kent, 2010).

The research question of this diploma thesis is
what current trends in the field of public relations in
its campaigns are used by one of the largest PR
agencies on the Czech market and whether one of
them is also cooperation with social media users.
The aim of the work is to reveal changes in the
implementation of PR campaigns carried out in
2013 and 2017 through the analysis of secondary
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data and subsequent interviews and to evaluate their
importance and success.

Discussion.  Public relations, sometimes
translated into the Czech language as public
relations, is an integral part of the communication
mix, one of the elements of the marketing mix.
However, there is no clear consensus among public
relations theorists in answering the question of
whether this area can be easily included in
marketing in this way. Just because for many
marketing practitioners, this tool is difficult to grasp
and difficult to wunderstand. Despite these
reservations, however, according to certain theories,
it is important to include public relations in
integrated marketing communication. (Schultz,
2003) In business practice, we can observe these
efforts with regularity, because public relations are
most often included in the agenda of marketing
departments. And although public relations are an
integral part of society-wide communication,
including the public sector and non-profit
organizations, this thesis deals with its
implementation at the corporate level, specifically
in cooperation with a specialized PR agency.

Public relations is the only discipline in the
communication mix that has not declined even in
the period since the global economic crisis.
(Karlicek, 2016) Like a number of other sectors but
must also companies providing PR services to
respond to the changes taking place are at the
beginning of the 21st century. Some areas are
changing at a radical pace, for example the Internet
represents a new dimension for traditional
marketing (Schiffman, et al, 2011), and thus also for
public relations. On the contrary, other activities are
only slowly adapting to market requirements and it
is possible to find such public relations components
that have been functional and widely used for
several years. The employees of PR agencies react
to this fact and the trends characterizing this field
also adapt to it. Marketing communication,
including public relations, is constantly evolving,
and many changes take place in relatively short
periods of time. This thesis deals with this issue
when it comes out from within fairly common
practice of cooperation between companies with a
certain subject business and specialized PR agency,
which is the result of a phenomenon of recent years
- outsourcing. In this work, the author uses the
unique possibilities of access to internal data of a
leading Czech PR agency, and this is its great added
value. The data on the basis of which the author
reflects the trends of recent years relate to the
implemented communication PR campaigns in
2013 and 2017 for a multinational company
operating on the Czech market in the field of
development in the retail market. The aim of this



ISSN 1991-3494

4.2021

work is to use the research based on the analysis of
real data obtained from practice to name and present
a list of trends and tendencies in PR, which shape
the implemented campaigns and daily practice.
Conclusion. In the theoretical part of the
work, the author places public relations in a
narrower theoretical context and defines the basic
concepts using Czech and world literature. The
largest space is devoted to the area of public
relations itself, including key tactics, methods and
tools, which are further worked on in the practical
part. The following chapter presents the
methodology of the research, which is the measure
of the whole work and the content of the main
practical part. In connection with the aim of the
work, the author first performs an analysis of
secondary internal data of a PR agency. It is a
comparative media analysis, which compares two
almost identical PR campaigns, which were carried
out with a difference of four and a half years, using
selected indicators and other key evaluation criteria
commonly used in public relations practice.
Because the mere secondary research was not
sufficient to achieve the stated objectives,
complements its author research primary based on

to the context of the practice of PR agencies and
reflected in the context of years of experience
executives in this field. It is on the basis of the
analysis of secondary and primary data that the
author comes up with a list of some trends that
characterize agency practice in this area of
communication.

The main benefit of this work for the theory
dealing with public relations is the connection with
agency practice and the basis of research on data
obtained from real PR communication campaigns.
In the Czech conditions of public relations theory,
the work is processed in this way, where the author
conducts research from the table and complements
it with primary research, a complete novelty. For
practitioners working in marketing departments
offering this work through a comprehensive theory
of the opportunity to better understand the activities
related to public relations as one of the
communication tools. The results of the practical
part can then be an inspiration for them in
integrating public relations into the communication
mix. PR practitioners themselves, especially those
agency, presents the work of several recent trends
that might alone watching his work during the

second decade of the twenty-first century, possibly
by the implementation of some of them to begin to
deal with.

data collected in the form of loose individual expert
interviews, under which the results of the
comparative media analysis interpreted distributed
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KA3IPT'T KOFAMJATBI PR-KOMMYHUKALIIUAJIAP

AHHoTamusa: Oy1 Makana Kasipri 3amanfbl PR-KOMMyHUKaIMsHBI JaMBITY MOceNeciHe apHaJIFaH, OJl
KOMIaHUsUIapAslH  Oenrimi Oip OM3HeC TakbIpHIOBIMEH >KOHE MaMaHJaHAblpbuiraH PR areHrririMmen
BIHTBIMAKTACTBIFBIHBIH KCH TapajifaH TOKIPUOECIHEH TYBIHAAW/IbI, OYJI COHFBI KbUIIAPAArbl ayTCOPCHHT
KYOBUTBICBIHBIH HOTHKeCl. byl skymbicTa aBrop skerekmni merennik PR arenrtririnin [mki nepekrepine Ko
KETKI3Y/IH epeKIlle MYMKIHAIKTepiH mananaHaabl. COHFbI KbULIAPJAFbl TEHACHIUSIIAPABI KOPCETETIH
MaiMeTTep OeleK cayja HapbIFBIH/A, JaMy HapbIFBIHIA KYMBIC ICTEHTIH TPaHCYITTHIK KOMIIAHHUS YIIiH
2015 xome 2020 >xpuimapsl icke acelppiiFaH PR-kammanumsimapra sxaTambl. By JKYMBICTBIH MaKcaThl
MIPAKTUKAJIaH aJIbIHFaH HAKThI IEPEKTEP/Il TaJIJayFa HETi3/IeIreH 3epTTEeY Il ’KY3ere achlpaThlH HAyKaHIap MEH
KYHICTIKTI TOKIpUOCHI KaNBIITACTRIPATRIH PR-maFel TEHACHIMSIAD Ti3IMIH OCNTiICYy KoHE YCBIHY OOJBIT
TaOBUIABI.

Kimni kesieciii TEOPHUSIIBIK KOHTEKCT KapaCTBIPBUIBIM, 9JEMJIIK 9/IeOMETTI KOJIJaHa OTBIPBIN, HEri3ri
yFeIMaap aHblkTanabl. KoramMen OaiinaHblC — KOMMYHMKAIMs KEIICHIHIH akplpamac OeJiiri, MapKeTHHT
KCIICHIHIH 3JIeMeHTTepi. EH YIIKeH KeHICTIK Tikeei KoraMMeH OaiilaHbIC caachlHa, OHBIH iIIiH/e OoJanakra
MPAKTHKA/Ia MbICHIKTAJIATBIH HETi3T1 TAaKTUKara, 9JICTep MEH Kypalijapra apHajiFaH. ¥ChIHBUIFAH 3E€PTTCY
omicreMeci OapibIK KYMBICTHIH OJIIIEMi MEH HETi3Ti OeNIKTIH Ma3MyHbl OOkl TaObuiagbl. KyMBICTBIH
MakKcaTbIHa OaiJIaHBICTEI aBTOP aaabIMeH PR areHTTITiHIH eKiHIII iITKiI MOIIMETTEpiHe Talaay Kacaimbl. by
TaHJAIFaH KOPCETKIMTep MEH 0acka &a Herisri Oarajnay KpHTEpHUHICpiH KOJAaHa OTHIPHIN, TOPT >KaphIM
JKBUIIBIK albIPMAIIBUIBIKIICH JKYpri3iireH eki Oipmeii PR HaykaHOapblH CalbICTBIPATBIH CAJILICTHIPMAJIBI
Menna Tangay. MomiMAenreH MakcaTTapra JKeTy VINiH KapamaibiM KalTaliama 3epTTey JKEeTKLTIKCi3
OOJFaHIIBIKTaH, OHBIH aBTOPJIBIK 3€PTTEYi capallibUiapMeH JKeKe CyX0aT TYpiHAe KHMHAIFaH MOJIIMETTEpre
HETi3eIreH 0acTankbl 3epTTEYi TOJBIKTHIPAJbl, OHBIH asChIHIA CaJIBICTHIPMANbl Meaua-aHaTU3/IIH
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HoTmkesepi PR arentrikrepinig ToxipuOeci aschiHIa TYCIHAIpiTeni ®KoHE OCHI calafarbl MEHEIKEPIEPIiH
KOTI )KBIIIBIK TOXKiprOeci aschIHaa KopiHe . ExiHmi xkoHe 0acTamKbl IepeKTep i TaIIay HETi31HIe aBTOP OCHI
0aiiylaHpIC CaJlaChIHAAFbl ATCHTTIKTEP/IH TOKIPUOSCIH CHUMATTAWTBIH KEUOIp TEHACHIUSIAPABIH Ti3iMIiH
JKacamapl.

Tyiiin ce3aep: MapkeTHHT, KoramMMmeH Oaiiimaneic, PR Haykawbl, TtmiMminik, PR arenrrikrepi, PR
KOMMYHHKAIHSJIAPhl, 8yTCOPCUHT.,
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PR-KOMMYHUKAIIUU B COBPEMEHHOM OBLHIECTBE

AHHOTANWSA: JaHHAS CTAaThs MOCBSIIEHA BOIPOCY Pa3BHTHS COBPEeMEHHOU PR-koMMyHuKaimu, oHa
BBIXOJUT U3 JOBOJIBHO PAacpOCTPaHEHHON MPAaKTUKKU COTPYIHUUECTBA KOMIIAaHUH C ONpe/IeIEHHON TeMaTUKON
Ou3Heca u crenuain3upoBaHHOro PR-areHTCTBa, 4TO sIBIIsSeTCS pPe3yabTaToM ()EHOMEHA MOCIEIHUX JIET —
aytcopcuHra. B 3ot paboTe aBTOp UCIONB3yeT YHUKAILHBIE BOZMOKHOCTH JOCTYIIA K BHYTPEHHUM JaHHBIM
BemyIiero 3apyoekHerx PR-arentcrBa. JlaHHble, Ha OCHOBE KOTOPBIX aBTOP OTpakaeT TEHACHITUH ITOCIICTHUX
JIET OTHOCSTCS K pEaM30BaHHBIM KOMMYHHKAIMOHHBIM PR-kammammsm B 2015 m 2020 romax ms
TPaHCHAI[MOHAIBHON KOMIaHMH, pa0OTaloIIel Ha PhIHKE B 00JACTH JCBEJIONMEHTA HA PHIHKE PO3HUYHON
ToproBiu. llenpio gaHHOW pabOTHI SBIIAETCS HCIOJIB30BAHHWE HCCIICIOBAHUSA, OCHOBAHHOTO Ha aHAJIHM3E
PCAIbHBIX JaHHBIX, TOJIYYCHHBIX M3 MPAKTUKH, IS 0003HAYCHHUS U IPEACTABICHHS CITUCKA TeHAeHIM B PR,
KOTOpBIe (POPMUPYIOT peain3yeMbie KaMIIAHUH U TIOBCETHEBHYIO MTPAKTHKY.

PaccMmoTpeH y3kuil TeOpeTHYECKUI KOHTEKCT U ONPEAeTICHbl OCHOBHBIE KOHIICTIIIUU C HCIIOJIb30BAaHUEM
MHPOBOHM jmTepaTypbl. CBsS3b C OOIIECTBEHHOCTHIO SBISIOTCS HEOTHEMIIEMOH YacThl0 KOMILIEKCA
KOMMYHHKAIIUW, OJHUM M3 JJIEMEHTOB KOMILUIEKCca MapkeTHHra. CaMoe 0OJIbIIOe MPOCTPAHCTBO OTBEACHO
HEIOCPEJICTBEHHO cdepe CBs3eil ¢ OOIIECTBEHHOCThIO, BKIIOYAs KIFOYEBBIE TAKTUKHU, METOIbI U
WHCTPYMEHTHI, KOTOpbIE B IajbHEiIIeM mpopadaThBaloTCS B IpakThke. lIpemcraBieHa MeTOHOIOTHS
HCCIICIOBAHMSI, KOTOPAs SIBIISICTCS MEPOU Bcel pabOTHI M cojiep)KaHWEM OCHOBHOH HacTu. B cBs3H ¢ 11€71B10
paboTHl aBTOpPOM CHaudaja MPOBOJUTCS aHANW3 BTOPUYHBIX BHYTPEHHUX MaHHBIX PR-arentcTBa. DTO
CPaBHUTEJBHBIN Melna-aHaju3, KOTOPbIi CPaBHUBAET JIBE MPAKTUYECKH HIeHTHYHbIe PR-kammanuu, koTopbie
TIPOBOIMIINCH C Pa3HUIIEH B UETHIPE C MOJIOBHHON r'0/1a, C UCTIOIH30BAHHEM BHIOPAHHBIX TTOKA3aTeJIeH U APYTHX
KJTFOUEBBIX KPUTEPUEB OLIEHKHU. [10CKOIBKY MPOCTOTO BTOPUYHOTO MCCICAOBAHMS OBUIO HEOCTATOYHO JIJIS
JOCTIDKCHHUS 3asIBICHHBIX LIEJICH, €ro aBTOPCKOE HCCIENOBAaHUE MAOIMOJHSET MEPBUYHOE HCCIEI0BAHUE,
OCHOBAaHHOC Ha JaHHBIX, COOPAHHBIX B ()OpPME OTACIBHBIX HHTEPBBIO C IKCIEPTAMH, B paMKaX KOTOPBIX
pe3yapTaThl CPAaBHHUTEIHLHOTO MEIMaaHan3a WHTEPIPETUPYIOTCS B KOHTEKCTE MpakTHKA PR arentcTB u
OTpa)kaeTCs B KOHTEKCTE MHOTOJICTHET'O OIbITa PYKOBOJUTENCH B 3TOH cepe. FiIMeHHO Ha OCHOBE aHaM3a
BTOPUYHBIX W IEPBHUYHBIX AHHBIX aBTOP COCTABIISICT CIIMCOK HEKOTOPBHIX TEHACHIIMH, XapaKTePHU3YIOIIHX
MIPaKTUKY areHTCTB B 3TOH 00JaCTH KOMMYHHKAITHH.

KiroueBble cii0Ba: MapKeTHHI, CBS3M C OOIIECTBEHHOCThIO, PR-kammanus, s¢pdexruBrocTh, PR-
areHTcTBa, PR-koMMyHMKaIMY, Ay TCOPCHHT.
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